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Building on the idea that holistic marketing strategies allow firms to assess risk
and realise opportunities, this book draws on new research and industry
examples to help you recognize effective sustainability practices that benefit
companies, stakeholders and society. With an issue-based approach that
dissects the interplay between marketing and society, the author encourages
readers to critically engage with the changing nature of markets; how companies
can adapt to sustainability guidelines and environmental threats while still
remaining profitable in today’s global market. Using a range of examples
including Costco, Juul, Facebook, Patagonia and Bitcoin, Peterson highlights the
importance of social issues facing businesses today such as poverty alleviation,
the drive towards more ‘green’ living, corporate social responsibility within firms
and political pressures such as emissions guidelines and reducing the global
carbon footprint. The Mavericks Who Made It feature also highlights key
entrepreneurs throughout history, their key successes and their impact on
sustainable marketing.
With a light touch and an interesting variety of examples, de Geus employs
biological metaphors in order to analyze corporate management.
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This book targets the critical issue of decision making in uncertain conditions and
situations. The aim is to increase readers’ understanding of complexity and of
socio-economic interactions through the application of systems thinking
perspectives. Among the various areas and topics addressed are complexity and
sustainable management, markets as complex adaptive systems, the impacts of
psychological and emotional factors upon value co-creation exchanges, and ICT
enablers of service network performance and service exchange fulfillment.
Thanks to the chosen perspectives, all of which are based on different systems
research streams, the book will support more consistent and robust decisions,
leading to sustainable, wise, and viable systems dynamics. It will aid managers,
practitioners, and consultants in their decision-making processes and will also be
of interest for academics and scholars in management, systems, computer
science, engineering, and marketing.
CSR for Purpose, Shared Value and Deep Transformation focuses on a new type
of CSR, which includes entrepreneurial innovation, sustainable goals and shared
and integrated value in a systems-oriented approach for deep transformation. All
topics are backed by case studies, academic literature and future research
opportunities.
For half a century the US has sat at the center of the global economic system,
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and Western-style capitalism has dominated. Now, it's no secret that the center
of gravity is shifting. The advanced economies that in 2000 consumed 75% of the
world's output will, by 2050, consume just 32%. Meanwhile, the emerging
economies of the world--Brazil, India, China, and others--will surge forward. As
these fast-growing, low-income economies mature, will they adopt the practices
of the old guard? Or will they make their own way, and create the next prevailing
version of capitalism? What new opportunities will that create for firms around the
world? Standing on the Sun tackles these questions with fresh ideas and
provocative examples. Based on firsthand observations of companies defying
capitalism's old rules yet prospering, the authors outline new principles for
commercial success. Among them: · The obsession with return on equity gives
way to more broad-based measurements of success. · Adam Smith's invisible
hand of the market is redeemed by the "invisible handshake" of collaborative
networks. · Businesses take ownership of the impacts they now call
"externalities." Those who need to understand the emerging shape of global
capitalism will benefit from Standing on the Sun.
Electrify all your communications… in business and beyond with everyone,
everywhere! The top 100 power verbs • express strength, intelligence, and
confidence • drive change and motivate action • make you a more powerful,
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charismatic leader Grab the right verb and use it the right way to: Work any room
and become a truly unforgettable networker Write crisp, focused, highly-effective
reports, emails, memos, and business plans Present brilliantly, whether you’re a
president, professor, preacher, or pundit Deepen and strengthen your
relationships with every client, customer, and investor Jam-packed with examples
drawing on thousands of years of storytelling, literature, and experience
Indispensable for everyone who wants to win!
This innovative casebook uses a simulated deal format that is drawn from the
"deal-files" of real world practicing lawyers. It integrates the teaching of
transactional lawyering skills with the presentation of new substantive law that is
critical to the success of a first year corporate lawyer practicing in a transactional
setting.
The Founder's Dilemmas examines how early decisions by entrepreneurs can
make or break a startup and its team. Drawing on a decade of research,
including quantitative data on almost ten thousand founders as well as inside
stories of founders like Evan Williams of Twitter and Tim Westergren of Pandora,
Noam Wasserman reveals the common pitfalls founders face and how to avoid
them.
It is widely observed that societies are changing, and new social issues are raising. The
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relationship between actors in the global environment and in the local as well, is
changing because of financial crisis, new technological revolution, climate change,
richness reallocation and concentration. We can see that value creation and
management models in organizations are often uncoherent with the satisfaction of
needs. The ability to create competitive advantages on a financial level seems to be
increasingly developed. This can be sustained by the clear trend that leads companies
to grow in size or create strong groups by shifting uncertainty over the weaker part of
the market and unorganized systems and citizens. In this misalignment, empty spaces
in the economic environment are opened. These spaces are those where the action of
the public system can no longer be effective (or where it has never been) and where,
more and more, the private interests are weak or absent. New wants are emerging in
these areas and traditional models are no longer able to answer many of these needs.
The book “The Social Issue in Contemporary Society: relations between Companies,
Public Administrations and People” originates from a huge number of questions with
the social issue as “fil rouge”. In this perspective, the book is divided in four parts:
“Introduction”, “New Models and Tools for Public Administration”, “New Models for
New Companies” and “New Models for New Societies”. A range of scholars that
authored that book provide us with a different point of view about the problem that is
underlined in the book title. We hope it will be a worthy inspiration for who dream a new
idea of society.
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How do you keep your customers coming back-and get them to bring others? If you
need the best practices and ideas for making your customers loyal and profitable--but
don't have time to find them--this book is for you. Here are nine inspiring and useful
perspectives, all in one place. This collection of HBR articles will help you: - Turn angry
customers into loyal advocates - Get more people to recommend you - Boost customer
satisfaction by satisfying your employees - Focus on profitable customers--whether
they're loyal or not - Invest in the right CRM technology for your business - Mine
customer data for more effective marketing - Increase your customers' lifetime value
This book provides a rich overview and takes a closer look at the current state of theory
and practice in the field of sustainable business models. The chapters in this book
examine and analyze existing and new approaches towards sustainable business
models and showcase the implementation of sustainable business through both
quantitative and qualitative studies, including several case studies and many practical
examples. It approaches these issues from the standpoints of diverse business
disciplines to yield new insights and ideas that are relevant from both an academic and
professional perspective. In its essence, the book examines how firms’ value creation
processes can be driven by sustainability and social responsibility and how this impacts
business and society. Readers will find a range of sustainable business models that
have been employed and are being pioneered in various industries around the globe –
which are thoroughly investigated and discussed, and put into a comprehensive
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conceptual framework.
Electrify all your leadership communications... at every level, in every encounter The
right verbs • help you build outstanding teams • achieve stunning performance • exude
passion and confidence that make others want to follow Grab the right verb and use it
the right way to: Drive home your message, whatever it is Energize teams and
workforces Promote collaboration to maximize performance Catalyze change at every
level Jam-packed with examples drawing on thousands of years of storytelling,
literature, and experience Indispensable for everyone who intends to be a truly great
leader
Businesses are looking for methods to incorporate social entrepreneurship in order to
generate a positive return to society. Social enterprises have the ability to improve
societies through altruistic work to create sustainable work environments for future
entrepreneurs and their communities. Social Entrepreneurship: Concepts,
Methodologies, Tools, and Applications is a useful scholarly resource that examines the
broad topic of social entrepreneurship by looking at relevant theoretical frameworks and
fundamental terms. It also addresses the challenges and solutions social entrepreneurs
face as they address their corporate social responsibility in an effort to redefine the
goals of today’s enterprises and enhance the potential for growth and change in every
community. Highlighting a range of topics such as the social economy, corporate social
responsibility, and competitive advantage, this multi-volume book is ideally designed for
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business professionals, entrepreneurs, start-up companies, academics, and graduatelevel students in the fields of economics, business administration, sociology, education,
politics, and international relations.
If the twentieth century was only focused on the complementarity and the opposition of
market and state, the twenty-first century has now to deal with the prominence of the
third sector, the emergence of social enterprises and other solidarity hybrid forms. The
concept of civil society organisations (CSOs) spans this diversity and addresses this
new complexity. The first part of the book highlights the organizational dimensions of
CSOs and analyses the growing role of management models and their limits. Too often,
the study of CSO governance has been centered on the role of the board and has not
sufficiently taken into account the different types of accountability environments. Thus,
the conversation about CSO governance rises to the level of networks rather than
simple organizations per se, and the role of these networks in setting the agenda in a
democratic society. In this perspective, the second part emphasizes the institutional
dimensions of CSO governance by opening new avenues on democracy. First, the
work of Ostrom about governing the commons provides us new insights to think
community self-governance. Second, the work of Habermas and Fraser opens the
question of deliberative governance and the role of public sphere to enlarge our vision
of CSO governance. Third, the concepts of substantive rationality and economy
proposed respectively by Ramos and Polanyi reframe the context in which the question
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can be addressed. Lastly, this book argues for a stronger intercultural approach useful
for the renewal of paradigms in CSOs research. This book has for objective to present
a unique collective work in bringing together 33 authors coming from 11 countries to
share perpectives on civil society governance and will be of interest to an international
audience of researchers and policy-makers.
By conceptualizing the rise of the hybrid domain as an emerging institutional form that
overlaps public and private interests, this book explores how corporations, states, and
civil society organizations develop common agendas, despite the differences in their
primary objectives. Using evidence from India, it examines various cases of social
innovation in education, energy, health, and finance, which offer solutions for some of
the most pressing social challenges of the twenty-first century.
The prevailing aspiration of business is performance, while that of society is progress.
Capitalism, both the paradigm and practice, sits at the intersection of these dual
aspirations, and the essays in this volume explore its fraught status there. Contributions
to this volume address questions such as (i) what's the problem with capitalism?; (ii) is
the problem just with the practice or with the very paradigm?; (iii) what is progress and
who is responsible for it?; (iv) what evolution is required at the individual, system, and
paradigm level so that enterprises and the executives who lead them may better
integrate performance with progress?; and (v) whither consumers, employees, and
investors in this evolution? The book offers perspectives from two distinct intellectual
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domains-social science and philosophy. Scholars in social science (including
economics, management, and sociology) tend to study performance. Ideas of progress,
on the other hand, tend to fall more under the purview of philosophers (in particular
social and political philosophers). Further, to obtain an insider's view on practice and
possibilities, the volume includes essays from a handful of thoughtful business leaders.
Research should consider not just how to make sustainability profitable, but also how to
make profitability and the modern economic system sustainable. If we are to better
comprehend why the world is in protest, to reflect on progress or dilemmas of trust, we
must appreciate the tenuous assumptions of modern microeconomics and markets, and
hear from modern philosophers about the basis and limits of rationality.

The Shingo Enterprise Excellence Prize Model (SEEM) has exerted global
influence over the ways that exceptional organizations formulate/deploy strategy
with its focus on processes, Lean thinking, continuous improvement, innovation,
workforce development, and supplier strategies. This book details the SEEM,
which lies at the heart of the Shingo Prize. It will link the theoretical
underpinnings of the SEEM and their implications for practice. Case studies
illustrate important points. Selected tools that support practical implementation of
the model are discussed and their use illustrated. This book will deepen
understanding of why the model works and how implementation can be
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accomplished.
Are you looking for an alternative to a career path at a big firm? Does founding
your own start-up seem too risky? There is a radical third path open to you: You
can buy a small business and run it as CEO. Purchasing a small company offers
significant financial rewards—as well as personal and professional fulfillment.
Leading a firm means you can be your own boss, put your executive skills to
work, fashion a company environment that meets your own needs, and profit
directly from your success. But finding the right business to buy and closing the
deal isn't always easy. In the HBR Guide to Buying a Small Business, Harvard
Business School professors Richard Ruback and Royce Yudkoff help you:
Determine if this path is right for you Raise capital for your acquisition Find and
evaluate the right prospects Avoid the pitfalls that could derail your search
Understand why a "dull" business might be the best investment Negotiate a
potential deal with the seller Avoid deals that fall through at the last minute
The SAGE Handbook of Organizational Institutionalism brings together extensive
coverage of aspects of Institutional Theory and an array of top academic
contributors. Now in its Second Edition, the book has been thoroughly revised
and reorganised, with all chapters updated to maintain a mix of theory, how to
conduct institutional organizational analysis, and contemporary empirical work.
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New chapters on Translation, Networks and Institutional Pluralism are included to
reflect new directions in the field. The Second Edition has also been reorganized
into six parts: Part One: Beginnings (Foundations) Part Two: Organizations and
their Contexts Part Three: Institutional Processes Part Four: Conversations Part
Five: Consequences Part Six: Reflections
"Whether in the role of college professor, academic advisor, or education
consultant, Tina Kruse focuses on facilitating others to reach their potential. She
holds a PhD in Educational Psychology and specializes in the cognitive, social
and emotional development of young adult students, as well as in enhancing
community-based, experiential learning. Tina has taught in the Educational
Studies department at Macalester College in St. Paul for 13 years; more recently,
she also co-direct a faculty program there to enhance student reflection and
lifelong-learning skills"-This book addresses the issues and functioning of accounting and accountability
for social and non-profit organizations. It presents research papers that address
the limitations of conventional accounting, the meaning of accountability, and the
potential of social and environmental accounting for these organizations.
Rethinking the means through which we can achieve economic well-being for all.
In this timely book, Christine Firer Hinze looks back at the influential teachings of
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priest-economist Monsignor John A. Ryan (1869-1945), who supported worker
justice and defended a living wage for all Americans in the first half of the
twentieth century. Advancing Ryan’s efforts to articulate a persuasive plan for
social reform, Hinze advocates for an action-oriented livelihood agenda that
situates US working families’ economic pursuits within a comprehensive
commitment to sustainable “radical sufficiency” for all. Documenting the daily
lives and economic struggles of past and present US Catholic working-class
families, Hinze explores the larger impulses and patterns—economic, cultural,
political, moral, and spiritual—that affect the work these people perform in homes,
in communities, and at paid jobs. Their story entwines with the larger history of
the American dream and working people's pursuit of a dignified livelihood.
Surveying this history with an eye to the dynamics of power and difference, Hinze
rethinks Ryan’s ethics and Catholic social teaching to develop a new conception
of a decent livelihood and its implications for contemporary policy and practice.
The result is a critical Catholic economic ethic capable of addressing the
situations of workers and families in the interdependent global economy of the
twenty-first century. Radical Sufficiency offers transformative strategies and
strategic policy directions for achieving the radical Christian goal of dignified work
and a good livelihood for all.
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The idea that international development aid needs to be better managed and
coordinated gained currency in the early 1990s. The increasing emphasis on
management has resulted in the present vogue of ‘managing for development
results’ as one of the central tenets in the discourse on international aid. But how
appropriate are these ideas, tools, and techniques for non-governmental
development organizations (NGOs), and how much does geographic context
matter? Examining the current debate on aid effectiveness and the role of NGOs
in contributing to it, this book highlights the critical importance of understanding
how the global and the local interact to increase aid efficacy and develop more
culturally astute ways of managing NGOs. With a focus on NGOs active in subSaharan Africa as case studies, author Frederik Claeyé demonstrates that NGOs
are not mere passive recipients of management knowledge and practices
emanating from the global governance structure of international aid, but actively
engage with these ideas and practices to translate and rework them through a
local cultural lens. This process results in the emergence of unique hybrid
management systems that combine the pressure to become more business-like
with the mission to satisfy the demands of the communities they serve.
Business Planning: Financing the Start-Up Business and Venture Capital
Financing, Third Edition uses a simulated deal format that is drawn from the
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“deal-files” of real world practicing lawyers. It integrates the teaching of
transactional lawyering skills with the presentation of new substantive law that is
critical to the success of a junior corporate lawyer practicing in a transactional
setting. The book gives students an overview of the range of substantive law that
lawyers representing new businesses need to be versed in. To bridge the gap
between law school and practice, the authors integrate excerpts from sources
authored by experienced practitioners, thus bringing practical and real-world
insights to students. Shannon Treviño joins as co-author on the new edition. Key
Features: Integrated teaching of transactional lawyering skills with the
presentation of substantive law that is critical to the success of a junior corporate
lawyer practicing in a transactional setting. Analysis of both the legal issues and
the business considerations that must be taken in to account in planning the
structure and negotiating the terms of a capital raising transaction for an early
stage company. A simulated deal format to provide a real-world appreciation of
the “life cycle of a deal,” with a new simulated client whose business is focused
on addressing a need in the autonomous vehicle industry, which presents a
timely topic for faculty to engage with students on at every juncture of the course.
Graded memo assignments that are representative of the work assignments
expected of a junior corporate lawyer practicing in a transactional setting and that
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relate directly to the substantive material that is part of the casebook reading
assignments. A thoroughly revised Chapter 4 regarding federal securities laws,
incorporating numerous legislative changes that have been adopted or have
become effective since the publication of the second edition. Significant additions
to Chapter 8, including an updated overview of venture capital and a broader
discussion of the capital formation process prior to venture capital financing.
Alongside increasing demands for transparency and accountability, business
governance is transforming due to decades of economic turmoil, regulatory reform, and
technological change. There is now a holistic approach to this concept, as it is no
longer just about running companies and organization efficiently. Ethics and DecisionMaking for Sustainable Business Practices is a critical scholarly resource that examines
issues of sustainability, ethics, governance, and cultural influence in the business world.
Featuring coverage on a broad range of topics such as entrepreneurship, cost
management, environmental business, and cultural diversity, this book is geared
towards managers, leaders, researchers, and organizations interested in the integration
of sustainable business practices.
Focusing on nonprofits' growing dependence on public funding, their tendency toward
political polarization, their often idiosyncratic missions, and their increasing
commercialism, Peter Frumkin argues that the long-term challenges facing nonprofit
organizations will be solved only when they achieve greater balance among their four
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central functions. Probing foundational thinking as well as emergent ideas, the book is
an essential guide for nonprofit novices and experts alike who want to understand the
issues propelling public debate about the future of their sector.
This book provides a comprehensive exploration into the identification and development
of sustainable business models as well as their implementation, management and
evaluation. With ever-increasing pressure on organisations to respond to societal
change and improve competition through sustainable business model innovation
(SBMI), this book aims to contribute to the knowledge of their design and management.
The chapters explore the role of partnerships, the Internet of Things and the circular
economy, among other factors, in developing SBM and how SBMI is facilitated through
ideation and in entrepreneurial settings. Providing new typologies, patterns and a
framework to evaluate the level of sustainability of business models, this book critically
reviews existing literature on the topic to examine the potential of SBMI in research and
in practice. The contributing authors employ a number of case studies and case
examples to illustrate the integration of sustainable business models throughout the
value chain, and their influence on wider social, environmental and business activities.
Ethical Branding and Marketing: Cases and Lessons provides current perspectives on
fascinating global cases focusing on the specific combination of the two fields of
"ethics" and "branding," on their relationship, and on how that joint perspective shapes
brands, companies, business strategies, and the market itself. In a contemporary
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environment of "truthiness" and fake news, it is more important than ever to review core
principles of ethics and to reassess how these principles apply to today’s branding and
marketing practices. This book addresses practices in ethical branding and corporate
culture. It includes such topics as truth, integrity, value, vulnerability, and differentiation.
Collectively, these cases provide a contemporary overview of intriguing scenarios and
best practices in ethical branding. The book provides the reader with real, updated
insight into ethical decision making; helps students integrate ethics, branding strategy,
and real life, complex situations into an effective learning process; and provides the
reader with up-to-date ethical branding cases from around the world.
The purpose of the book is to devise an alternative conceptual vocabulary for studying
innovation by stressing the role of social, contextual and cultural perspectives. This
vocabulary is drawn on a service and on sociological perspectives on innovation based
on the ontological assumption that innovation is a value co-creation matter and that it
takes place in a reality that is multiple, constructed and socially embedded. The aim is
to tackle key issues such as social construction, service innovation, knowledge and
learning processes, value (co) creation, innovating and innovation activities networking
and collaborative innovation.
This book is appropriate for the following courses: Sustainable Enterprise Sustainable
Business Practices Sustainability Marketing Society Social Marketing Sustainable
Enterprise: A Macromarketing Approach goes beyond the internal firm strategies of
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micromarketing and the “four Ps” to take a broader perspective focused on the
interconnectedness of markets, marketing, and society. In a globalized society
concerned with social and environmental sustainability, this book encourages students
to think critically about the opportunities and limitations of marketing, as well as its
positive and potentially negative effects. Through the presentation of key research
findings and actual company cases, Peterson engages students with questions such
as: How do firms use sustainability concepts to navigate their firms in global business
today? Why do markets change? How can firms conduct business profitably with the
environment in mind? How can firms conduct business profitably with poor consumers
in mind? Based on the premise that firms using holistic marketing strategies are better
able to assess risks and identify opportunities, this text explains how firms can
approach the marketplace to benefit the company, key stakeholders, and society at
large. The result is a one-of-a-kind book that successfully explores macromarketing for
sustainable enterprise.
The nonprofit sector has changed in fundamental ways in recent decades. As the
sector has grown in scope and size, both domestically and internationally, the
boundaries between for-profit, governmental, and charitable organizations have
become intertwined. Nonprofits are increasingly challenged on their roles in mitigating
or exacerbating inequality. And debates flare over the role of voluntary organizations in
democratic and autocratic societies alike. The Nonprofit Sector takes up these
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concerns and offers a cutting-edge empirical and theoretical assessment of the state of
the field. This book, now in its third edition, brings together leading
researchers—economists, historians, philosophers, political scientists, and sociologists
along with scholars from communication, education, law, management, and policy
schools—to investigate the impact of associational life. Chapters consider the history of
the nonprofit sector and of philanthropy; the politics of the public sphere; governance,
mission, and engagement; access and inclusion; and global perspectives on nonprofit
organizations. Across this comprehensive range of topics, The Nonprofit Sector makes
an essential contribution to the study of civil society.
This timely book takes seriously the idea of understanding how our social world – and
not individual responsibility or the healthcare system – is the primary determinant of our
health. Kathryn Strother Ratcliff puts into practice the "upstream" imagery from public
health discourse, which locates the causes (and solutions) of health problems within the
social environment. Each chapter explains how the policies, politics, and power behind
corporate and governmental decisions and actions produce unhealthy circumstances of
living – such as poverty, pollution, dangerous working conditions, and unhealthy modes
of food production – and demonstrates that putting profit and politics over people is
unhealthy and unsustainable. While the book examines how these unhealthy conditions
of life generate significant class and ethnic health disparities, the focus is on everyone's
health. Arguing that none of us should be placed in health-threatening situations that
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could have been prevented, Ratcliff's provocative analysis uses social justice and
human rights lenses to guide the discussion "upstream," toward possible changes that
should produce a healthier world for us all. Using data and ideas from many disciplines,
the book provides a synthesis of invaluable information for activists and policymakers,
as well as for professionals and students in sociology, public health, and other fields
related to health.
Sustainability Matters is a compilation of some of the best research papers by students from
the National University of Singapore's multi-disciplinary and inter-disciplinary graduate
programme in environmental studies, the M.Sc. in Environmental Management [MEM]. This
collection is for the period 2012/2013 and 2013/2014. Entitled Sustainability Matters:
Environmental and Climate Changes in the Asia-Pacific, this is the fifth compilation by the
programme, and comprises 18 of the best research papers completed during this period. The
papers have been edited for brevity. They analyse the many challenges to effective
environmental management covering countries including Bangladesh, Hong Kong, India,
Malaysia, Philippines, Singapore and the US. Issues examined include biodiversity
conservation, environmental impact assessments, energy, food security, sustainable business
practices, public housing, environmental education, and climate change. The first compilation,
Sustainability Matters: Environmental Management in Asia was published in 2010 (World
Scientific) and comprised the best papers from 2001/2002 to 2006/2007. The second,
Sustainability Matters: Challenges and Opportunities in Environmental Management in Asia
was published in 2011 (Pearson), and comprised the best papers from 2007/2008 and
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2008/2009. The third and fourth compilations (World Scientific) comprised the best papers from
the period 2009/2010 to 2011/2012. The papers are edited by five staff members from different
disciplines in the MEM programme: Lye Lin-Heng, Victor R Savage, Kua Harn-Wei, Chou LokeMing and Tan Puay-Yok. Contents:Preface and Acknowledgements, Lye Lin-Heng, Chair,
MEMMessage from Goh Swee-Chen, Chairperson, Shell Companies in SingaporeMessage
from Tommy Koh, Chairman, MEM Advisory Committee, NUSMessage from Heng ChyeKiang, Dean, School of Design and Environment, NUSAbout the AuthorsAbout the Supervisors
and EditorsIntroduction: Environmental and Climate Changes in Asia: Lessons in history and
game changers in economics, politics and scientific research (Victor R Savage, Lye Lin-Heng,
Kua Harn-Wei, Chou Loke-Ming & Tan Puay-Yok)Biodiversity:Understanding Harmful Algal
Bloom (HAB) Occurrences in Manila Bay, Philippines (Rosa Celia Poquita-Du & Peter Alan
Todd)CITES Legislative Implementation: Lessons from and for ASEAN Member States
(Denise Cheong & Lye Lin-Heng)Environmental Management:Assessment of Protection
against Sea Level Rise: A Case Study of a Coastal Area in Singapore (Efstathios Giannoustas
and Jesuthason Thampapillai)Water Scarcity to Water Security: How Can Asian Cities Achieve
a Sustainable Transition? (Maitreyee Mukherjee, Dennis Wichelns & Namrata Ravindra
Chindarkar)Plastic Bags in Singapore: A Critical Examination of Issues in Sustainability (Marra
Lin Teasdale-Hensby & Lye Lin-Heng)Environmental Impact Assessment Laws of Malaysia
and Hong Kong: Lessons for Singapore (Nidhi Mehra & Lye Lin-Heng)Singapore's Fresh Pork
Supply: Food Security and Environmental Impacts (Lim Chien-Fang & Victor R Savage)Green
Business:Sustainable & Responsible: The New Face of Indian Businesses (Himadri Mahajan &
Audrey Chia)Effectiveness of Sustainable Business Practices: Case Studies of Ready-Made
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Garment Companies of Bangladesh (Tayef Quader & Audrey Chia)Integrated Policy Design
Through Life Cycle Sustainability Assessment: A Case Study of Cotton Garments (LCSA Of
Cotton T-Shirt) (Thida Tun & Kua Harn-Wei)Sustainability Issues and Strategies of Biofuel
Development in Southeast Asia (Mallika d/o Naguran)Urban Studies:Energy Efficiency in
Affordable Housing: Can It Work for Independent Rental Owners (Julia Emerson & George
Ofori)The Potential and Benefits of an Incentive System to Promote Environmentally Friendly
Behaviour in Residents of HDB Flats (Koh Kai-Jie & Grace K M Wong)A Review of
Environmental Education in Singapore — Towards a Change in Approach (Ang Guorong Albert
& Audrey Chia)Environmental Literacy among Secondary Three Students in a Singapore
Secondary School (Loo Hui-Min & Harvey Neo)Climate Change:Possible Market Mechanisms
for the Post-Kyoto Regime (Ellen May Zanoria Reynes)Past and Contemporary Proposals on
Differentiation and Equity: Shaping the 2015 Climate Agreement (Melissa Low & Lim LeiTheng)Mitigating the Environmental Impact of Aircraft Emissions through an Economic Theory
— The Endowment Effect (Zhang Qiang) Readership: Graduate students, academics and
researchers in environmental management/science.
Keywords:Environment;Management;Sustainability;Asia;Corporate Environmental
Management;Biodiversity and Planning;Marine Environment;Environment and Economic
Development;Energy Sustainability;Renewable Energy;Urban Pollution and Waste
Management;Sustainable Infrastructure;Transportation;Recycling;Urban Studies;Green
Business
Over the past three decades or so, the nonprofit, voluntary, or third sector has undergone a
major transformation from a small cottage industry to a major economic force in virtually every
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part of the developed world as well as elsewhere around the globe. Nonprofit organizations are
now major providers of public services working in close cooperation with governments at all
levels and increasingly find themselves in competition with commercial firms across various
social marketplaces. This transformation has come with ever-increasing demands for
enhancing the organizational capacities and professionalizing the management of nonprofit
institutions. The Routledge Companion to Nonprofit Management is the first internationally
focused effort to capture the full breadth of current nonprofit management research and
knowledge that has arisen in response to these developments. With newly commissioned
contributions from an international set of scholars at the forefront of nonprofit management
research, this volume provides a thorough overview of the most current management thinking
in this field. It contextualizes nonprofit management globally, provides an extensive
introduction to key management functions, core revenue sources and the emerging social
enterprise space, and raises a number of emerging topics and issues that will shape nonprofit
management in future decades. As graduate programs continue to evolve to serve the training
needs in the field, The Routledge Companion to Nonprofit Management is an essential
reference and resource for graduate students, researchers, and practitioners interested in a
deeper understanding of the operation of the nonprofit sector.
Corporate social responsibility (CSR) continues to grow as an area of interest in academia and
business. Encompassing broad topics such as the relationship between business, society, and
government, environmental issues, globalization, and the social and ethical dimensions of
management andcorporate operation, CSR has become an increasingly interdisciplinary
subject relevant to areas of economics, sociology, and psychology, among others.New
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directions in CSR research include advanced 'micro' based investigations in organizational
behaviour and human resource management, additional studies of environmental social
responsibility and sustainability, further research on "strategic" CSR, connections between
social responsibility andentrepreneurship, and improvements in methods and data analysis as
the field matures. Through authoritative contributions from international scholars across the
social sciences, this Handbook provides a cohesive overview of this recent expansion. It
introduces new perspectives, new methodologies,and new evidence from a range of
disciplines to encourage and facilitate interdisciplinary research and global implementation of
corporate social responsibility.
China has grown to become the world’s second largest economy in merely three decades and
entrepreneurship has been identified as a key driver of China’s fast growth. Since the
mid-2000s, the country has transitioned from a predominance of necessity-based
entrepreneurship to that of an opportunity-based entrepreneurship. The China Surveys of
Global Entrepreneurship Monitor in the last fifteen years consistently indicate the country’s
high rate of entrepreneurship. Furthermore, more Chinese entrepreneurs have started setting
their sights on business internationalisation. Against this backdrop of a thriving entrepreneurial
economy, institutions and business environment are, however, not often viewed as "friendly" to
private entrepreneurs and businesses. The "re-emergence" of entrepreneurship suggests a
history of struggle to overcome opposition and obstruction, to survive and grow, including "rule
ambiguities", rent-seeking, subsidies, and institutional constraints, such as industrial barriers,
difficulties in getting access to critical resources, and weak property rights. China has also
been experiencing economic slowdown, increase in inequality and worsening environmental
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problems since the turn of the century, clearly indicating that the rapid development of
entrepreneurship in China presents a lot of puzzling questions. Entrepreneurship in China
attempts to deal with these unanswered queries as well as provide an insightful and updated
understanding of entrepreneurship development in China. The chapters in this book were
originally published as a special issue of the journal, Entrepreneurship & Regional
Development.
Looks at Harvard's history and administration, discusses the influence of corporations, and
assesses Harvard's current ideology
The fourth sector consists of for-benefit organizations that combine market-based approaches
of the private sector with the social and environmental aims of the public and non-profit
sectors. This book examines successful experiences around the world in entrepreneurship in
the fourth sector in recent times. The chapters also reveal the pivotal role of the public sector
collaboration with private entities in solving the problems of humanity.
American markets, once a model for the world, are giving up on competition. Thomas Philippon
blames the unchecked efforts of corporate lobbyists. Instead of earning profits by investing and
innovating, powerful firms use political pressure to secure their advantages. The result is less
efficient markets, leading to higher prices and lower wages.
In this volume charity commissioners and leading charity policy reformers from across the
world reflect on the aims and objectives of charity regulation and what it has achieved.
Regulating Charities represents an insider’s review of the last quarter century of charity law
policy and an insight for its future development. Charity Commissioners and nonprofit
regulatory agency heads chart the nature of charity law reforms that they have implemented,
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with a ‘warts and all’ analysis. They are joined by influential sector reformers who assess the
outcomes of their policy agitation. All reflect on the current state of charities in a fiscally
restrained environment, often with conservative governments, and offer their views on
productive regulatory paths available for the future. This topical collection brings together major
charity regulation actors, and will be of great interest to anyone concerned with contemporary
third sector policy-making, public administration and civil society.
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