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The only truly Australasian text on Strategic
Management, written specifically for the unique
requirements of modern Australasian businesses from start-ups to multinationals. Assuming an
international perspective but written for an Australian
and New Zealand audience, the text highlights how
all organisations are affected by international issues,
whether through suppliers, operations, competitors
or customers. To provide a clear and practical
application of theory, ten new case studies have
been included in this edition to respond to the
demand for them at this level of study in this
discipline. Additionally, the text allows a more
theoretical perspective to be taken than is normally
possible in strategy texts. This suits undergraduate
courses where students have little practical
experience and where conceptual principles are
being developed. However, postgraduate students
seeking a more conceptual understanding also find
this emphasis valuable. Theoretically strong,
Strategic Management covers all theories and major
research, yet has a practical, unifying and integrated
theme in the environment-strategy-capability gap
analysis model.
Discover what it takes to create a sustainable
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competitive advantage in management and business
today with this straightforward, powerful strategic
management resource. COMPETING FOR
ADVANTAGE, 3E focuses specifically on the issues
most important to today's current or future
practitioner. The book details the processes and
tools you need to better understand and effectively
contribute to your organization's strategic
management process. Applied examples illustrate
the latest thinking, practices, and research in
strategic management today with in-depth
discussions that examine critical topics such as
innovation, professional service and crisis
management. Access to relevant cases, a focus on
the emerging issues such as ethics, and an
emphasis on technology throughout prepare you for
success in the fast-paced, ever-changing global
economy in which today's firms compete. Take your
students to a new level of understanding strategic
management concepts and practices with
COMPETING FOR ADVANTAGE, 3E.
Straightforward, focused, and concise, this edition
presents the latest strategic management research
and practices, now with more in-depth discussions of
the most current strategic topics in business today.
Detailed real-life examples and instant access to
relevant cases keep the book focused on issues
most important to current or future practitioners.
Crafted to meet the special needs to MBA and
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executive MBA students, the book details the
processes and tools used in strategic analysis to
create a sustainable competitive advantage. Full
chapters on strategic leadership, corporate
governance, and a new chapter on real options
examine issues most critical in today's business
environment. Comprehensive new instructor support
with electric solutions help you effectively prepare a
powerful course that addressed traditional and
relevant emerging topics that are shaping strategic
management today. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
This book: Strategic Management of Technological
Innovation, Sixth Edition is written for courses that
may be called strategic management of technology
and innovation, technology strategy, technology
innovation, technology management, or for
specialized new product development courses that
focus on technology. The subject is approached as a
strategic process, and as such, is organized to mirror
the strategic management process used in most
strategy textbooks, progressing from assessing the
competitive dynamics of a situation, to strategy
formulation, to strategy implementation. Highlights:
1. Complete Coverage for Both Business and
Engineering Students 2. New Short Cases and New
Indian Cases 3. Cases, Data, and Examples from
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around the World 4. More Comprehensive Coverage
and Focus on Current Innovation Trends
The AJN Book of the Year award-winning textbook,
Psychiatric Nursing: Contemporary Practice, is now
in its thoroughly revised, updated Fourth Edition.
Based on the biopsychosocial model of psychiatric
nursing, this text provides thorough coverage of
mental health promotion, assessment, and
interventions in adults, families, children,
adolescents, and older adults. Features include
psychoeducation checklists, therapeutic dialogues,
NCLEX® notes, vignettes of famous people with
mental disorders, and illustrations showing the
interrelationship of the biologic, psychologic, and
social domains of mental health and illness. This
edition reintroduces the important chapter on sleep
disorders and includes a new chapter on forensic
psychiatry. A bound-in CD-ROM and companion
Website offer numerous student and instructor
resources, including Clinical Simulations and
questions about movies involving mental disorders.
An organization's key accounts are its lifeblood. Key
account management focuses on the long-term
investment of resources in customers that can offer
an exceptional return on resources. But which are
the key accounts? Are they the ones growing the
fastest? The ones that are most financially secure?
Or are they the ones that shout the loudest? Key
Account Management puts forward a straightforward
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and effective planning methodology. This fully
updated 6th edition of Key Account Management
takes a long-term, team-selling strategic view of the
whole process, from defining the customer, to
managing the relationship and achieving key
supplier status. With coverage of latest best practice
including IT's role in account management, plus new
case studies, online supporting resources and a new
section comparing how different industries/markets
approach key account management, it stands alone
as the premier book on managing key customers.
For MBA level Marketing Management and/or
Marketing Strategy courses, or a capstone
undergraduate marketing course. Strategic, applied,
and performance-oriented. While most textbooks in
this area stress concepts and theory, Market-Based
Management, 4e, incorporates a more strategic and
applied approach. External performance metrics of a
business are emphasized and actual measurement
tools are provided. Its streamlined organization
makes it ideal for courses in which outside cases
and readings will be assigned.
Thorough yet concise, ESSENTIALS OF
STRATEGIC MANAGEMENT, Third Edition, is a
brief version of the authors' market-leading text
STRATEGIC MANAGEMENT: AN INTEGRATED
APPROACH. Following the same framework as the
larger book, ESSENTIALS helps students identify
and focus on core concepts in the field in a more
Page 5/20

Read PDF Strategic Management 6th Edition
Testbank
succinct, streamlined format. Based on real-world
practices and current thinking, the text's presentation
of strategic management features an increased
emphasis on the business model concept as a way
of framing the issues of competitive advantage.
Cutting-edge research, new strategic management
theory, and a hands-on approach allow students to
explore major topics in management, including
corporate performance, governance, strategic
leadership, technology, and business ethics. In
addition, a high-quality case program examines
small, medium, and large companies--both domestic
and international--so that students gain experience
putting chapter concepts into real-world practice in a
variety of scenarios. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
This succinct textbook takes students through the
key stages of strategic management: analysis,
formulation, and implementation, with an emphasis
on providing students with the essential tools of
analysis.
A guide to advanced assessment and clinical
diagnosis, this text is organized in a body systems
framework and focuses on the adult patient. Each
chapter focuses on a major problem associated with
each particular body system.
Strategic Management in Action presents current
Page 6/20

Read PDF Strategic Management 6th Edition
Testbank
strategic management theories and practice in an
engaging and easy-to-read format. Coulter
effectively blends theory with plenty of opportunity to
practice throughout the text, providing readers with
the ideologies, ethical dilemmas, and unique
strategies of today's real managers and
organizations in action.
For courses in strategy and strategic management.
Core strategic management concepts without the
excess. Just the essentials, Strategic Management
and Competitive Advantage strips out excess by only
presenting material that answers the question: does
this concept help students analyze real business
situations? This carefully crafted approach provides
students with all the tools necessary for strategic
analysis. MyManagementLab for Strategic
Management is a total learning package.
MyManagementLab is an online homework, tutorial,
and assessment program that truly engages
students in learning. It helps students better prepare
for class, quizzes, and exams—resulting in better
performance in the course—and provides educators a
dynamic set of tools for gauging individual and class
progress. Please note that the product you are
purchasing does not include
MyManagementLabLab. MyManagementLabLab
Join over 11 million students benefiting from
Pearson MyLabs. This title can be supported by
MyManagementLabLab, an online homework and
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tutorial system designed to test and build your
understanding. Would you like to use the power of
MyManagementLabLab to accelerate your learning?
You need both an access card and a course ID to
access MyManagementLabLab. These are the steps
you need to take: 1. Make sure that your lecturer is
already using the system Ask your lecturer before
purchasing a MyLab product as you will need a
course ID from them before you can gain access to
the system. 2. Check whether an access card has
been included with the book at a reduced cost If it
has, it will be on the inside back cover of the book. 3.
If you have a course ID but no access code, you can
benefit from MyManagementLabLab at a reduced
price by purchasing a pack containing a copy of the
book and an access code for
MyManagementLabLab (ISBN:9781292060378) 4. If
your lecturer is using the MyLab and you would like
to purchase the product... Go to
www.mymanagementlab.com to buy access to this
interactive study programme. For educator access,
contact your Pearson representative. To find out who
your Pearson representative is, visit
www.pearsoned.co.uk/replocator
A complete study solution for Part 2 of the CMA
exam Consisting of Part 2 of the CMA Exam plus
one-year access to an online test bank with 1,100
multiple-choice questions, Wiley CMAexcel Learning
System consists of key formulas and knowledge
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checks at the end of each topic, as well as study tips
and practice questions providing candidates with
what they need to pass the CMA Exam. Also
included is one year of access to the CMA Test Bank
containing over 1,100 questions. Covers all 2015
exam changes Provides students with access to IMAapproved study materials Includes access to Part 2
of the IMA Test Bank containing over 1,100 multiplechoice questions Provides all the knowledge needed
to pass Part 2 of the CMA Exam Includes sample
essay questions that have appeared on previous
exams, knowledge checks, study tips, and practice
questions Be fully prepared to pass the CMA Exam
with the study solution found in Wiley CMAexcel
Learning System and Part 2 Online Test Bank.
M: Management by Bateman/Snell is the fastest
growing Principles of Management textbook on the
market. Bateman/Snell is written from the ground up
to be brief, lean, and flexible enough to enable you
to cover just the topics you want at the level of depth
you want, while still maintaining the integrity of the
content. Plus, it does not inherit outdated examples
from a hardback derivative. With market-leading
teaching support and the most up to date content
available, M: Management represents the best value
available in the brief Principles of Management
market. What sets Bateman/Snell apart? An
unrivaled mixture student-focused current content
and the best teaching support around.
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4LTR Press solutions give students the option to
choose the format that best suits their learning
preferences. This option is perfect for those students
who focus on the textbook as their main course
resource. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
Melissa Schillings Strategic Management of Technological
Innovation, is the world leading innovation strategy text,
written with the needs of both business students and
engineering students. It approaches the subject of innovation
management as a strategic process, progressing from
assessing the competitive dynamics of a situation to strategy
formulation, to strategy implementation. While the book
emphasises practical applications and examples, it also
provides systemic coverage of the existing research, and
footnotes to guide further reading. The new edition is
designed to be a primary text for courses in strategic
management and innovation, and new product development.
For courses in strategy and strategic management. Core
strategic management concepts without the excess Strategic
Management and Competitive Advantage: Concepts and
Cases strips out the unnecessary, by presenting material that
answers the question: does this concept help students
analyze real business situations? Each chapter has four short
sections that cover specific issues in depth, to adapt the text
to the students' particular needs. By utilizing this carefully
crafted approach, the 6th Edition provides students with the
tools they need for strategic analysis. Also available with
MyLab Management By combining trusted authors' content
with digital tools and a flexible platform, MyLab personalizes
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the learning experience and improves results for each
student. Note: You are purchasing a standalone product;
MyLab Management does not come packaged with this
content. Students, if interested in purchasing this title with
MyLab, ask your instructor to confirm the correct package
ISBN and Course ID. Instructors, contact your Pearson
representative for more information. If you would like to
purchase both the physical text and MyLab Management,
search for: 0134890507 / 9780134890500 Strategic
Management and Competitive Advantage: Concepts and
Cases Plus MyLab Management with Pearson eText -Access Card Package, 6/e Package consists of: 0134741145
/ 9780134741147 Strategic Management and Competitive
Advantage: Concepts and Cases 0134744497 /
9780134744490 MyLab Management with Pearson eText -Access Card -- for Strategic Management and Competitive
Advantage: Concepts and Cases
Gain an understanding of today's tax concepts and everchanging laws with the concise, reader-friendly SOUTHWESTERN FEDERAL TAXATION 2021: ESSENTIALS OF
TAXATION: INDIVIDUALS AND BUSINESS ENTITIES, 24E.
Master key taxation concepts and applications you need for
success in accounting and taxation or prepare to take the
C.P.A. or Enrolled Agent Exam. With this edition you examine
the most current tax law at the time of publication, from recent
tax law changes to complete coverage of the Tax Cuts and
Jobs Act of 2017 with related guidance from the Treasury
Department. Concise coverage highlights the most important
rules and concepts on income, deductions and losses,
property transactions, business entities, multi-jurisdictional
taxation, as well as taxes on financial statements. Clear and
numerous examples, helpful summaries and interesting tax
scenarios further clarify concepts and help you sharpen your
critical-thinking, writing and research skills. Important Notice:
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Media content referenced within the product description or
the product text may not be available in the ebook version.
This text is an unbound, three hole punched version. Access
to WileyPLUS sold separately. Economics of Strategy, Binder
Ready Version focuses on the key economic concepts
students must master in order to develop a sound business
strategy. Ideal for undergraduate managerial economics and
business strategy courses, Economics of Strategy offers a
careful yet accessible translation of advanced economic
concepts to practical problems facing business managers.
Armed with general principles, today's students--tomorrows
future managers--will be prepared to adjust their firms
business strategies to the demands of the ever-changing
environment.
This brief, but complete, paperback builds a basic framework
for the relationships among business strategy, information
systems, and organizational strategies. Readers will learn
how IT relate to organizational design and business strategy,
how to recognize opportunities in the work environment, and
how to apply current technologies in innovative ways.
Exploring Management supports teaching and learning of
core management concepts by presenting material in a
straight-forward, conversational style with a strong emphasis
on application. With a focus on currency, high-interest
examples and pedagogy that encourages critical thinking and
personal reflection, this text is the perfect balance between
what students need and what instructors want.
NOTE: The book included the incorrect URL to access the
online test banks provided with the purchase of this book.
The correct URL is: www.wiley.com/go/sybextestprep. The
ultimate PMP preparation and self-study experience, updated
to align with the new PMBOK® Guide, 6th Edition The PMP:
Project Management Professional Exam Study Guide, Ninth
Edition, provides comprehensive review for the Project
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Management Institute's (PMI) PMP certification exam. This
new ninth edition has been completely revised to align with
the latest version of the exam, which includes new tasks that
reflect changes to best practices, the role of the project
manager, and the growing importance of agile and other
adaptive and iterative practices. Detailed discussion draws
from the latest A Guide to the Project Management Body of
Knowledge (PMBOK® Guide), 6th edition, to provide the
most up-to-date information on critical topics, while hands-on
exercises provide insight on real-world implementation.
Receive one year of free access to the Sybex online
interactive learning environment, to help you prepare with
superior study tools, rigorous chapter tests, and two practice
exams that allows you to gauge your readiness and avoid
surprises on exam day. The PMP certification is arguably the
most desired skill in the IT marketplace, but its reach extends
into a variety of other industries. Candidates must have
extensive project management experience to qualify, but
comprehensive study materials, aligned with the PMBOK®
Guide Sixth Edition, are essential to success on the exam.
This study guide provides everything you need to ensure
thorough preparation and full exam-day confidence. Study
100% of the objectives for the latest PMP exam Practice
applying PMP concepts to real-world scenarios Test your
understanding with comprehensive review questions Access
online chapter tests, practice exams, electronic flashcards,
and more Companies are demanding more of project
managers than ever before: skills in technical management,
leadership, strategic management, and business
management make you more competitive, and the PMP exam
reflects their increasing relevance in a rapidly-evolving field.
When you're ready to take the next step for your career, the
PMP: Project Management Professional Exam Study Guide,
Ninth Edition, is your ideal companion for ultimate PMP
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preparation. To register for access to the online test banks
included with the purchase of this book, please visit:
www.wiley.com/go/sybextestprep.

Principles of Management is designed to meet the
scope and sequence requirements of the
introductory course on management. This is a
traditional approach to management using the
leading, planning, organizing, and controlling
approach. Management is a broad business
discipline, and the Principles of Management course
covers many management areas such as human
resource management and strategic management,
as well behavioral areas such as motivation. No one
individual can be an expert in all areas of
management, so an additional benefit of this text is
that specialists in a variety of areas have authored
individual chapters.
Bonus: New FREE CD-ROM features interactive
case studies, health promotion schedules &
guidelines and special checklists and tools for
domestic violence, pain and mental health
assessment. Now in its Second Edition, this ideal
text for nursing students features physical
examination, history taking and health status
assessment. Newly formulated into vertically set
three portrait columns, its distinguishing emphasis
on analysis of collected data and coverage of
practical applications is clearly presented and userfriendly. Additional chapters include geriatrics and
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information on why and how to incorporate cultural,
familial and community data into a patient
assessment. Newly designed Risk Factor Displays
list possible and actual risk factors, risk reduction
tips and cultural considerations. A free CD-ROM of
head-to-toe assessment is in the back of the book. A
separate lab manual and a companion website on
connection are also available.
Aiming to bridge the gap between theory and
application, this work focuses on strategic
management.
INTERNATIONAL BUSINESS LAW AND ITS
ENVIRONMENT, 8e, International Edition centers on
the basic market-entry strategies most firms deploy
as they expand into international markets: trade in
goods and services, protecting and licensing
intellectual property, and foreign direct investment.
Interweaving the law with ethics-related issues, the
text shows how individual firms manage these
strategies in different ways while discussing the
latest political, economic, and legal developments
around the world. Helpful features such as case
examples, end-of-chapter questions, and ethics
activities help solidify your understanding of the
material.
"With an emphasis on global advantage, the text
offers a comprehensive examination of regional and
international issues to provide a complete, accurate
and up-to-date explanation of the strategic
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management process. New coverage on
environmental concerns and emerging technologies
as well as examples and cases from Australia, New
Zealand and Asia-Pacific serve to engage students
while updated international content demonstrates
how strategic management is used in the global
economy. The text takes a ‘resource-based’
approach, which requires the examining of a firm’s
unique bundling of its internal resources."
--Publisher's website.
Edited and written by a Who’s Who of internationally
known advanced practice nursing experts, Hamric
and Hanson's Advanced Practice Nursing: An
Integrative Approach, 6th Edition helps you develop
an understanding of the various advanced practice
registered nursing (APRN) roles. This bestselling
textbook provides a clear, comprehensive, and
contemporary introduction to advanced practice
nursing today, addressing all major APRN
competencies, roles, and issues. It covers topics
ranging from the evolution of advanced practice
nursing to evidence-based practice, leadership,
ethical decision-making, and health policy. New to
this edition is expanded coverage of
interprofessional collaborative practice, updated
coverage of APRN roles related to implementation of
healthcare reform in the U.S., updated and
expanded coverage of IOM and QSEN, a global
focus on international advanced practice nursing,
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and much more! Coverage of all APN core
competencies defines and describes all
competencies, including direct clinical practice,
guidance and coaching, consultation, evidencebased practice, leadership, collaboration, and ethical
decision-making. Operationalizes and applies the
APN core competencies to the major APN
specialties including the Clinical Nurse Specialist,
the Primary Care Nurse Practitioner, the Acute Care
Nurse Practitioner, the Certified Nurse-Midwife, and
the Certified Registered Nurse Anesthetist. Content
on managing APN environments addresses such
factors as business planning and reimbursement;
marketing, negotiating, and contracting; regulatory,
legal, and credentialing requirements; health policy;
and nursing outcomes and performance
improvement research. UNIQUE! Exemplar boxes
(case studies), including Day in the Life vignettes of
each APN specialty, emphasize innovative practices
and coverage of advanced practice roles. In-depth
discussions of educational strategies for APN
competency development show how nurses develop
competencies as they progress into advanced
practice. NEW and UNIQUE! Expanded coverage of
interprofessional collaborative practice includes the
latest Interprofessional Education Collaborative
(IPEC) Core Competencies for Interprofessional
Collaborative Practice. NEW! Updated coverage of
APRN roles related to implementation of healthcare
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in the U.S. reflects current and anticipated changes
in APRN roles related to healthcare reform. NEW!
Coverage of IOM and QSEN has been updated and
expanded. NEW! Refocused International
Development of Advanced Practice Nursing chapter
has been rewritten to be more global and inclusive in
focus, to reflect the state of advanced practice
nursing practice throughout all major regions of the
world. NEW! Expanded content on the role of
advanced practice nurses in
teaching/education/mentoring and health policy
related to the APRN role is featured in the 6th
edition.
In Strategic Management: Theory and Practice,
Fourth Edition, John A. Parnell leads readers
through detailed, accessible coverage of the
strategic management field. Concise and easy to
understand chapters address concepts sequentially,
from external and internal analysis to strategy
formulation, strategy execution, and strategic control.
Rather than relegating case analysis to a chapter at
the end of the book, Parnell aligns each chapter's
key concepts with 25 case analysis steps. Current
examples and high interest real-time cases, largely
drawn from The Wall Street Journal and Financial
Times, illustrate the key role of strategic
management in the United States and around the
world.
Operation Strategy Second Edition Nigel Slack and Michael
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Lewis Ideal for Advanced Undergraduate and Postgraduate
students, this book builds on concepts from Strategic
Management, Operations Management, Marketing and HRM
to give students a comprehensive understanding of
Operations Strategy. Features Comprehensive and
accessible with authoritative authorship and an excellent
blend of theory and practice A European context Engaging
case studies Teaching resources including an Instructor’s
Manual with extensive case notes and PowerPoint slides
atwww.pearsoned.co.uk/slack. What’s New? This new
edition has been focused to concentrate on the most
significant topics in the subject, with 10 chapters replacing the
previous 15. New material has been added and coverage of
some older topics has been revised (see new table of
contents). End-of-chapter case exercises have been replaced
by a major end-of-book section of ‘Harvard-type’ cases. New
to the Instructor’s resources online: additional cases and a
set of questions and answers for class use / exam use. New
coverage of hot topics, such as the implications of ERP and
Six Sigma on ops strategy, agility and it’s inter-relationship
with lean, supply management issues, operations strategy for
competitive advantage and SCM, and implementation.
The contemporary workplace is ever changing. In many
countries the effects of economic globalization has seen the
rise in zero-hour contracts, the erosion of trade union power
and income inequality. In addition, high-performance work
systems, business ethics and environmental sustainability are
now creating tremendous challenges in many organizations.
These developments play out amongst differing national and
international contexts. This fluid and diverse environment
makes it even more important to understand the myriad of
different theories underpinning human resource management
and to explore its impact on organizations, managers and
workers. This engaging textbook provides an essential
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introduction to both the ‘how’ and ‘why’ of human resource
management; it looks at the way organizations manage
human capability, but also exposes the tensions inherent in
the employment relationship, encouraging the reader to
reflect critically on the realities of contemporary HRM.
Building on the success of the previous five editions, this new
edition includes: Two new chapters on Ethics in HRM and
Green HRM New ‘HRM as I see it’ video interviews with real
life HR managers sharing their experiences on managing
people in organizations, accessible through a new interactive
ebook New ‘HRM and Globalization’ features discussing the
particular challenges faced by international organizations
New ‘HRM in Practice’ features exploring practical
implementation of HR theories Coverage of contemporary
themes such as line managers’ roles in HRM, bullying,
diversity and inequality Over 100 new references, bringing the
discussion right up to date An extensive online resource
centre with further teaching and learning materials, accessible
at www.palgravehighered.com/bg-hrm-6e.
Here’s just what you need to effectively care for your patients
at any stage of life in today’s ever-changing world of health
care. Elaine Polan and Daphne Taylor guide you through the
life cycle—from conception to old age—with an emphasis on
health promotion, maintenance, and restoration in clinical
practice.
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