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Essentials Of Marketing
This edition of Essentials of Marketing has been critically revised, updated, and
rewritten to reflect new concepts, new examples, and recent "best practices".
This edition extends the strategy planning approach, integrating concepts tightly
with the marketing strategy planning model.
Essentials of Marketing pioneered an innovative structure—using the "Four Ps"
framework first introduced by Jerome McCarthy-with a managerial approach. The
16th edition continues to build both the logic of the Four Ps and its strategy
planning approach to support new developments in the field. Essentials of
Marketing prepares students for success by teaching skills through examples,
explanations, frameworks, models, classification systems, cases, and practical
"how-to" techniques geared toward increasing analytical abilities and helping
students figure out how to do a superior job of satisfying customers. Special
topics like services, international marketing, big data, social media, ethics, and
more are integrated throughout the text. Additional resources further enhance
learning, including new Marketing Analytics: Data to Knowledge exercises in
Connect, updated and brand new cases, and completely updated instructor
supplements.
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This book is aimed at undergraduates taking an introductory marketing course.
Essentials of Marketing provides an overview of the techniques, supporting
theories and tactical decision-making processes involved in marketing. As well as
traditional marketing techniques, up-to-date topics such as green issues, postmodern thinking, relationship marketing and ethics are also covered. The 4th
edition has been thoroughly re-written to include the new 7 C's framework The
language is concise and transparent making this book an enjoyable read for
students. A new full colour layout also helps to engage the reader.
In response to market feedback, ESSENTIALS OF MARKETING RESEARCH,
4th, was developed directly from the ninth edition of Barry J. Babin and William
Zikmund's best-selling Exploring Marketing Research text. ESSENTIALS OF
MARKETING RESEARCH focuses on students as managers, not practitioners,
of marketing research. It addresses the design, collection, analysis, and reporting
of marketing research data relevant to a firm's current and future needs, but it is
designed specifically for instructors who prefer a more concise introduction to
marketing research topics. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Strategic marketing is a complex topic and this shortform textbook illuminates its
fundamental elements to provide a birds-eye view of the field for students of
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marketing strategy. Focused on the marketing of goods and services, the book
highlights how incremental changes in the market environment drive changes to
marketing strategies. The author, an experienced marketing expert, uses the
concept of "strategic windows" to facilitate student understanding, looking at how
firms can best anticipate and react to opportunities and threats. Enhanced by text
features such as essential summaries, focused references, and additional online
supplements, this very short introduction enables the reader to zero-in on the
core priorities for strategic marketers. The result is a volume that is valuable
reading for marketing students around the world.
Accessible to students with no prior study of Marketing and from all different
backgrounds Brassington Essentials is a fun, up to date and interesting
introduction to Marketing. The book has a great feel, full of large colour photos
and frequent interesting cases from brands you will recognise, often with thoughtprovoking content that is relevant to the reader and accompanied by leadingedge online learning supports in the MyMarketingLab. Like Brassington's
Principles of Marketing, this 'essentials' text brings together theory and practice.
It covers a wide range of applications, industries and markets, exploring the way
marketers must respond to those situations that demand an innovative response.
Written in a lively style with great design, Essentials of Marketing is a concise, noPage 3/21
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nonsense book, designed to contain all the essential information that students
need to understand when taking a short introductory course in Marketing.
Essentials of Marketing 5e provides a vibrant and accessible introduction to
Marketing providing concise and accessible coverage of: · traditional marketing
techniques and theories, · the practical and tactical decision-making processes
involved in marketing, · up-to-date topics such as corporate social responsibility,
social media and ethics. The book takes a practical approach, with plentiful
examples and up-to-date case studies, complimented by a full range of online
resources including video cases for every chapter and new author podcasts
making this book perfect for undergraduates taking a one semester introductory
marketing course.
Essentials of Marketing Research delivers a concise, up-to-date review of a broad variety of
marketing research topics. Its application-oriented approach equips students with tools and
skills necessary to solve business problems and maximize opportunities. The authors' years of
practical market research experience is evidenced in everything from their thorough treatment
of qualitative research (a topic often given short shrift) to their knowledgeable coverage of
sample size rules-of-thumb, background literature reviews, and new market research tools and
techniques including new coverage of structural modeling and Partial Least Squares Structural
Equation Modeling (PLS-SEM). Essentials of Marketing Research gives students a strong
command of market research principles, while at the same time being concise enough for use
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alongside cases and other course projects.
"This book is about marketing and marketing strategy planning. At its essence, marketing
strategy planning is about figuring out how to do a superior job of satisfying customers. This
edition we focused on (1) marketing analytics, (2) currency, and (3) active learning"-"First, in the last few years, data collection has migrated quickly to online approaches, and by
2019 represented more than 60 percent of all data collection methods. The movement to
online methods of data collection has necessitated the addition of considerable new material
on this topic. The chapters on sampling, measurement and scaling, questionnaire design, and
preparation for data analysis all required new guidelines on how to deal with online related
issues. Social media monitoring and marketing research online communities are expanding
research methods and are addressed in our chapter on qualitative and observational research.
Second, to enhance student analytical skills we added additional variables on social media
activities to the continuing case on the Santa Fe Grill and Jose's Southwestern Café. Also,
there is now a separate data set based on a survey of the employees of the Santa Fe Grill.
Findings of the Santa Fe Grill customer and employee data sets are related and can be
compared qualitatively to obtain additional insights. The competitor data for the continuing
case enables students to make comparisons of customer experiences in each of the two
restaurants and to apply their research findings in devising the most effective marketing
strategies for the Santa Fe Grill. We also added a new data set in Chapter 13 on
communicating marketing research findings. The data set reflects the attitudes and opinions of
students in our classes about advertising and types of media"-« Essentials of marketing research, fourth edition, delivers current marketing research topics
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and tools that marketers need to succeed. The authors' years of experience in real-world
marketing research is evident throughout, from the in-depth qualitative research to the
coverage of new market-research tools and techniques. The text gives students a strong
command of market-research principles while being concise enough to use alongside cases or
projects. »-The new edition of Essentials of Marketing synthesises contemporary marketing knowledge to
present the fundamental principles that underpin any introductory marketing course, while
retaining the core coverage of marketing perspectives, tools, and planning from the previous
edition. This edition has been revised to meet the needs of students taking the CIM Marketing
Fundamentals examination, for which this text is essential reading.
Identifying and assessing the ways in which changes in the marketing mix affect consumer
behavior is key to a successful marketing strategy. The Essentials of Marketing Research
guides the student in designing, conducting and interpreting marketing research. This
comprehensive textbook covers the full range of topics, including: Secondary research and
data mining Internet marketing research Qualitative and exploratory research Statistical
analysis Marketing research ethics With learning objectives at the beginning of each chapter, a
host of cases and a comprehensive companion website, this book offers a range of tools to
help students develop and test their research and analytical skills.
The overall success of an organization is dependent on how marketing is able to inform
strategy and maintain an operational focus on market needs. With an array of examples and
case studies from around the world, Lancaster and Massingham's vital study offers an
alternative to the traditional American focused teaching materials currently available. This
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second edition has been fully revised and updated, including a new chapter on digital
marketing written by Dr Wilson Ouzem. Topics covered include: consumer and organizational
buyer behaviour product and innovation strategies direct marketing Social media marketing
Designed and written for undergraduate, MBA and masters students in marketing management
classes, Essentials of Marketing Management builds on the successful earlier edition to
provide a solid foundation to understanding this core topic.

ESSENTIALS OF MARKETING RESEARCH, 6E, provides a concise, yet
complete guide to the design, execution, analysis, and reporting of marketing
research to support smart business decisions. Covering essential principles and
techniques in a streamlined, engaging way, the text equips students with the core
knowledge and skills needed to manage marketing research effectively. This
proven text provides valuable business context while introducing both traditional
research methods, such as designing questionnaires, and the latest technological
advances, including current data collection devices, basic data analysis tools,
practical approaches to data analytics, and the impact of social media and
artifactual online data. Designed specifically for instructors who prefer a concise
introduction to marketing research topics, the Sixth Edition of this trusted text
features updates based on recent trends and technology, including an increased
emphasis on ethical and international issues, reflecting their growing importance
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in modern marketing research. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook
version.
Help your students achieve marketing success by delivering the best up-to-theminute coverage of key marketing topics available in this complete, yet brief,
latest edition of ESSENTIALS OF MARKETING by award-winning instructors and
leading authors Lamb/Hair/McDaniel. ESSENTIALS OF MARKETING, 7E uses a
fresh, streamlined design to focus on captivating examples and innovative
applications that ensure students not only understand marketing concepts, but
also know how to effectively apply them to real-world practice. This edition now
visually illustrates key marketing concepts and showcases the customer
experience with an engaging writing style punctuated by the most recent
marketing statistics and figures. A new appendix and exercises emphasize
building a professional marketing plan with an integrated internet focus to further
prepare students for success. This book's concise 15-chapter format offers
unequaled flexibility to make this course your own with outside projects and
readings, while still providing the comprehensive coverage students need.
Powerful teaching and learning tools form part of the book's hallmark Integrated
Learning System organized around the book's learning objectives. All-new videos
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produced specifically for this edition feature fascinating stories of marketing
success, while a myriad of exceptional online and in-book tools answer the needs
of a variety of learning and teaching styles. ESSENTIALS OF MARKETING, 7E's
lively coverage and broad-based appeal is designed to create a learning
experience that leaves your students saying, Now that's marketing! Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
Essentials of Marketing Research concisely delivers an up-to-date review of a
broad variety of marketing research topics. It takes an application-oriented
approach, providing students with the tools and skills necessary to solve
business problems and exploit business opportunities. The authors' years of
experience in real-world marketing research is evident throughout, from their
thorough treatment of qualitative research (given short shrift in many other
books) to their knowledgeable coverage of sample size rules-of-thumb,
conducting a background literature review, and the importance of new market
research tools and techniques. Essentials of Marketing Research gives your
students a strong command of market research principles, while being short
enough to use alongside your favorite cases or projects.
As the effectiveness of traditional marketing techniques continues to diminish,
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contemporary marketing increasingly becomes the most reliable method of
expanding outreach and reflecting the needs of the modern consumer. When
implemented, these contemporary strategies offer the greatest support for their
client base, with a product range that adapts to the desires of the target market.
The channels used to underpin these strategies are also radically different from
traditional methods – placing emphasis upon platforms such as social media.
Designed for both undergraduate and postgraduate students, as well as those in
executive education and general business, The Handbook of Contemporary
Marketing covers a wide range of themes, including: - Consumer behaviour - The
latest marketing research - Services marketing - Brand management - Global
marketing, and - Ethics in marketing. Each chapter includes case studies to
illustrate and contextualise the topics covered, featuring companies as diverse as
Amazon, McLaren, Unilever, UBS and Virgin Money. In alignment with its subject
matter, The Handbook of Contemporary Marketing prioritises practicality over
theory-based content - providing a comprehensive and contextualised insight into
how marketing is developing in the 21st century.
Essentials of Marketing: A Marketing Strategy Planning Approach is about
marketing and marketing strategy planning. At its essence, marketing strategy
planning is about figuring out how to do a superior job of satisfying customers.
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This author team takes that point of view seriously and believes in practicing
what they preach. Instructors and students can trust that this new edition of
Essentials of Marketing 14e - and all of the teaching and learning materials that
accompany it - will satisfy every instructor and students' needs. Building on
Pioneering Strengths This author team pioneered an innovative structure - using
the “four Ps” with a managerial approach for the introductory marketing course.
It has become one of the most widely used business textbooks ever published
because it organises the best ideas about marketing so that readers can both
understand and apply them. The unifying focus of these ideas is on how to make
marketing decisions that a manager must make in deciding what customers to
target and how best to meet their needs. Over many editions of Essentials of
Marketing, there have been constant changes in marketing management and the
marketing environment. Some of the changes have been dramatic, and others
have been subtle. As a result, the authors have made ongoing updates to the text
to reflect marketing's best practices and ideas. What's unique about Essentials of
Marketing? The four Ps framework, managerial orientation, and strategy planning
focus have proven to be foundational pillars that are remarkably robust for
supporting new developments in the field and innovations in the text and
package. Essentials of Marketing teaches students analytical abilities and how-toPage 11/21
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do-it skills that prepare them for success. The author team has deliberately
included a variety of examples, explanations, frameworks, models, classification
systems, cases, and “how-to-do-it” techniques that relate to our overall
framework for marketing strategy planning. Similarly, the online Marketing Plan
Coach helps students see how to create marketing plans. Taken together, these
items speed the development of “marketing sense” and enable the student to
analyze marketing situations and develop marketing plans in a confident and
meaningful way. They are practical and they work. The authors emphasise
careful integration of special topics. Some textbooks treat “special“ topics—like
relationship marketing, international marketing, services marketing, marketing
and the Internet, marketing for nonprofit organisations, marketing ethics, social
issues, and business-to-business marketing—in separate chapters. The authors
deliberatively avoid doing that because they are convinced that treating such
topics separately leads to an unfortunate compartmentalisation of ideas. The
comprehensive package of materials gives instructors the flexibility to teach
marketing their way - or for the student, the ability to learn marketing their way.
Marketing's pillar "Four Ps" framework was first introduced by Jerome McCarthy
in the 1960s. Its managerial orientation and practical "How-To-Do-It" strategy
planning approach continues wit this newest 15th edition of Essentials of
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Marketing: A Marketing Strategy Planning Approach. Essentials of Marketing
prepares students for success by teaching skills through examples, explanations,
frameworks, models, classification systems, cases, and practical “how-to”
techniques geared toward increasing analytical abilities and helping students
figure out how to do a superior job of satisfying customers. Special topics like
relationship marketing, international marketing, services marketing, marketing
and the Internet, marketing for nonprofit organizations, ethics, social issues, and
business-to-business marketing are integrated throughout. Additional resources
further enhance learning, including new Marketing Analytics: Data to Knowledge
exercises in Connect, an updated Hillside Veterinary Clinic marketing plan, and
completely updated instructor supplements. Perreault/Cannon's Essentials of
Marketing is available through McGraw-Hill Connect®, a subscription-based
learning service accessible online through personal computer or tablet. A
subscription to Connect includes the following: • SmartBook® - an adaptive
digital version of the course textbook that personalizes the reading experience
based on how well students are learning the content. • Access to homework
assignments, quizzes, syllabus, notes, reminders, and other important files for
the course. Auto-graded assignments in Connect Marketing include iSeeIt!
concept animations, video cases, and other application exercises. Contact your
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Learning Technology Representative for a complete list of assignments by
chapter and learning outcome. • Progress dashboards that quickly show students
how they are performing on assignments, with tips for improvement. • The option
to purchase (for a small fee) a print version of the book. This binder-ready, looseleaf version includes free shipping. Complete system requirements to use
Connect can be found here.
For courses in Marketing Research at two- and four-year colleges and
universities An engaging, do-it-yourself approach to marketing research
Essentials of Marketing Research: A Hands-On Orientation presents a concise
overview of marketing research via a do-it-yourself approach that engages
students. Building on the foundation of his successful previous titles–Basic
Marketing Research: Integration of Social Media and Marketing Research: An
Applied Orientation–author Naresh Malhotra covers concepts at an elementary
level, deemphasizing statistics and formulas. Sensitive to the needs of today's
undergraduates, Malhotra integrates online and social media content, and
provides current, contemporary examples that ground course material in the real
world. This text provides a better teaching and learning experience–for you and
your students. It will help you to: • Give students a framework for understanding:
A clear framework helps students grasp marketing research principles, as well as
Page 14/21

Download Ebook Essentials Of Marketing
the relationship between marketing research and management. • Emphasize
practical applications: A do-it-yourself approach and detailed real-world cases let
students see how marketing research is actually conducted. • Foster interest
through contemporary content: Current examples and an emphasis on online
market research and social media helps students understand the relevance of
course material. • Enable student success via learning aids: Various tools,
throughout the text and at the end of each chapter, support students as they
learn and review.
The overall success of an organization is dependent on how marketing is able to inform
strategy and maintain an operational focus on market needs. With an array of examples and
case studies from around the world, Lancaster and Massingham offer an alternative to the
traditional American focused teaching materials currently available. This second edition has
been fully revised and updated, including a new chapter on digital marketing written by Dr
Wilson Ouzem. Topics covered include: consumer and organizational buyer behaviour product
and innovation strategies direct marketing Social media marketing Designed and written for
undergraduate, MBA and masters students in marketing management classes, The Essentials
of Marketing Management builds on successful earlier editions to provide a solid foundation to
understanding this core topic
Essentials of Marketing pioneered an innovative structure--using the "Four Ps" framework first
introduced by Jerome McCarthy--with a managerial approach. The 16th edition continues to
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build both the logic of the Four Ps and its strategy planning approach to support new
developments in the field. Essentials of Marketing prepares students for success by teaching
skills through examples, explanations, frameworks, models, classification systems, cases, and
practical "how-to" techniques geared toward increasing analytical abilities and helping students
figure out how to do a superior job of satisfying customers. Special topics like services,
international marketing, big data, social media, ethics, and more are integrated throughout.
Additional resources further enhance learning, including new Marketing Analytics: Data to
Knowledge exercises in Connect, updated and brand new cases, and completely updated
instructor supplements. Perreault/Cannon's Essentials of Marketing is available through
McGraw-Hill Connect®, a subscription-based learning service accessible online through
personal computer or tablet.
Make it easy for students to understand: Clear, Simple Language and Visual Learning Aids
The authors use simple English and short sentences to help students grasp concepts more
easily and quickly. The text consists of full-colored learning cues, graphics, and diagrams to
capture student attention and help them visualize concepts. Know Your ESM presents quick
review questions designed to help students consolidate their understanding of key chapter
concepts. Make it easy for students to relate: Cases and Examples written with a Global
Outlook The first edition global outlook is retained by having an even spread of familiar cases
and examples from the world’s major regions: 40% from American, 30% from Asia and 30%
from Europe. Help students see how various concepts fit into the big picture: Revised
Framework An improved framework characterized by stronger chapter integration as well as
tighter presentation and structure. Help instructors to prepare for lessons: Enhanced Instructor
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Supplements Instructor’s Manual: Contain additional individual and group class activities. It
also contains chapter-by-chapter teaching suggestions. Powerpoint Slides: Slides will feature
example-based teaching using many examples and step-by-step application cases to teach
and illustrate chapter concepts. Test Bank: Updated Test Bank that is Test Gen compatible.
Video Bank: Corporate videos and advertisements help link concept to application. Videos will
also come with teaching notes and/or a list of questions for students to answer. Case Bank:
Cases can be in PDF format available for download as an Instructor Resource.
Innovative and up-to-date marketing strategies are presented in rich detail in this new edition of
a successful text. The finer points of consumer behavior, product placement, and integrated
marketing are discussed and illustrated with examples drawn on practical workplace
experience.
The overall success of an organization is dependent on how marketing is able to inform
strategy and maintain an operational focus on market needs. With an array of examples and
case studies from around the world, Lancaster and Massingham offer an alternative to the
traditional American focused teaching materials currently available. Topics covered include:
consumer and organizational buyer behaviour product and innovation strategies direct
marketing e-marketing Designed and written for undergraduate, MBA and masters students in
marketing management classes, The Essentials of Marketing Management builds on
successful earlier editions to provide a solid foundation to understanding this core topic. An
extensive companion website, featuring a vast and rich array of supporting materials, including
extended cases and multiple choice questions is available at:
http://cw.routledge.com/textbooks/9780415553476/
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This is a textbook that instructors can connect with and students can learn from, in that it pulls
them into the world of marketing through real-world applications. This textbook stays current by
covering the hottest topics in this course area, such as Customer Relationship Management
and Metrics, in a user-friendly, non-encyclopedic format. Marshall/Johnston's Essentials of
Marketing Management has taken great effort to represent marketing management the way it
is actually practiced in successful organizations today. In our view, leading and managing the
aspects of marketing to improve individual, unit, and organizational performance-- marketing
management-- is a core business activity. Its relevance is not limited to just marketing
departments or marketing majors. And business students of all backgrounds should appreciate
the impact of effective marketing management on their own professional careers as well on as
the overall success of their organizations. Bottom line, the ability to do great marketing
management is relevant to everyone in a firm.
Essentials of Marketing Research: Putting Research into Practice, an exciting new practical
guide by Kenneth E. Clow and Karen E. James offers a hands-on, applied approach to
developing the fundamental data analysis skills necessary for making better management
decisions using marketing research results. Each chapter opens by describing an actual
research study related to the chapter content, with rich examples of contemporary research
practices skillfully drawn from interviews with marketing research professionals and published
practitioner studies. Clow and James explore the latest research techniques, including social
media and other online methodologies, and they examine current statistical methods of
analyzing data. With emphasis on how to interpret marketing research results and how to use
those findings to make effective management decisions, the authors offer a unique learning-byPage 18/21
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doing approach to understanding data analysis, interpreting data, and applying results to
decision-making.

Do your students need a fresh and concise introduction to marketing? Essentials
of Marketing has arrived! This is the must have textbook for students looking to
shine and excel in their marketing studies and future careers. Packed full of
exciting and meaningful cases from organizations such as IKEA, FourSquare,
Groupon and WOMAD, students are encouraged to think critically and consider
how they would tackle the real marketing challenges and issues encountered by
professionals on a daily basis. Covering the latest trends and developments in
marketing, including social media and mobile marketing, students are given the
opportunity to go beyond classical marketing theories and explore the latest
cutting edge perspectives. Lecturers and students are provided with truly
innovative online resources which are carefully integrated with the textbook.
Essentials of MarketingPearson Education
Unlike other International Marketing texts, Essentials of International Marketing
includes only the most important information that can be easily covered in one
semester. The book covers all the key topics for an International Marketing
course, but in a concise, no-nonsense manner that meets the needs of
undergraduates..In addition to including all the basic topics, this affordable text
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also offers two unique chapters on the metric system and on countertrade that
provide essential information for successful international marketers. Essentials of
International Marketing has been extensively class-tested and is well crafted to
serve as a learning tool and a ready reference for students. Each chapter
includes an opening case vignette, learning objectives, plentiful exhibits and
tables, a summary, key terms, and discussion questions.
Perreault's Essentials of Marketing 17e looks at the best of marketing, where
marketing practices meet target customer needs and make the world a better
place. Dating back to Jerry McCarthy’s ground-breaking categorization of the
4Ps of Marketing, our practical, research-based product continues to emphasize
marketing strategy planning. There are several big changes to this edition of
Essentials of Marketing and hundreds of smaller ones. The many dramatic
changes in the market environment and marketing strategy are reflected
throughout the print, digital and supplemental package. Additionally, each
revision of Essentials of Marketing has a few key themes that we incorporate
based on the needs of the market and reviewer feedback. In 17e, we have
incorporated (1) NEW marketing for a better world (#M4BW), (2) marketing
analytics, (3) active learning, and (4) currency. The following page provides a
brief overview of these themes: SupportAtEveryStep.
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