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The Jungle is a 1906 novel written by the American journalist and novelist Upton Sinclair (1878–1968). Sinclair wrote the
novel to portray the lives of immigrants in the United States in Chicago and similar industrialized cities. Many readers
were most concerned with his exposure of health violations and unsanitary practices in the American meatpacking
industry during the early 20th century, based on an investigation he did for a socialist newspaper. The book depicts
working class poverty, the lack of social supports, harsh and unpleasant living and working conditions, and a
hopelessness among many workers. These elements are contrasted with the deeply rooted corruption of people in
power. A review by the writer Jack London called it, "the Uncle Tom's Cabin of wage slavery." Sinclair was considered a
muckraker, or journalist who exposed corruption in government and business. He first published the novel in serial form
in 1905 in the Socialist newspaper, Appeal to Reason, between February 25, 1905, and November 4, 1905. In 1904,
Sinclair had spent seven weeks gathering information while working incognito in the meatpacking plants of the Chicago
stockyards for the newspaper. It was published as a book on February 26, 1906 by Doubleday and in a subscribers'
edition.
This Book portrays God's calling of an Afro-American lad from the segregated Southern USA, in 1957, and elevated him
and his wife, Dorothy, to become two of the most outstanding Black Pioneer Missionaries in World Missions, today! They
have evangelized and planted churches in over 95 countries, and even more extensively, in the 23 countries where
Christians in Action Missions has ministries. You will experience glimpes of fifty years of the Taylor's life and ministry,
beginning with Elgin's call to missions in 1957, while in the USMarines. It Moves to their service as the First Black
Missionaries to Japan, 1959-64; Elgin Pastored, studied Japanese, and attended The University of Maryland, earned his
BA degree, and later earned his MTh in California. Dorothy, a high school teacher, taught at Okinawa Christian School
and ran the youth ministry. They transferred to Nigeria, Africa, but due to a civil war, were evacuated to London, England,
where they founded a Bible College, an Evangelical Church, and directed CinA's Europe, Africa, and India Ministries for
15 years. Returning to America,1980, they worked at the US Center for World Missions, Pasadena, CA with Dr Ralph
Winters. In 1982, Elgin was elected CEO of CinA Missions International, (the only known Afro-American Director of a
multi-ethnic, international, cross curtural ministry during this time). The book closes, with the spotlight on their present
involvement in Ghana, West Africa, where they lead medical/outreach teams, build churches and schools, bore fresh
water wells, and hold leadership seminars.They were appointed Chief and Queen Mother in the Broang Ahafo Region by
the King, Ohmahene Okatakayie Kodom IV, in 2001. Today, they are blessed with much remaining fruit, in both the low
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places of the streets, to the palaces of Kings, to God be the Glory!
2015 Susanne K. Langer Award for Outstanding Scholarship, Media Ecology Association2013 Book of the Year, Visual
Communication Division, National Communication Association Amidst the profound upheavals in technology, economics,
and culture that mark the contemporary moment, marketing strategies have multiplied, as brand messages creep ever
deeper into our private lives. In Your Ad Here, an engaging and timely new book, Michael Serazio investigates the rise of
“guerrilla marketing” as a way of understanding increasingly covert and interactive flows of commercial persuasion.
Digging through a decade of trade press coverage and interviewing dozens of agency CEOs, brand managers, and
creative directors, Serazio illuminates a diverse and fascinating set of campaign examples: from the America’s Army
video game to Pabst Blue Ribbon’s “hipster hijack,” from buzz agent bloggers and tweeters to The Dark Knight’s “Why
So Serious?” social labyrinth. Blending rigorous analysis with eye-opening reporting and lively prose, Your Ad Here
reveals the changing ways that commercial culture is produced today. Serazio goes behind-the-scenes with symbolic
creators to appreciate the professional logic informing their work, while giving readers a glimpse into this new breed of
“hidden persuaders” optimized for 21st-century media content, social patterns, and digital platforms. Ultimately, this new
form of marketing adds up to a subtle, sophisticated orchestration of consumer conduct and heralds a world of
advertising that pretends to have nothing to sell.
Clinical Skills for Student Nurses is a comprehensive learning resource for student nurses in the UK. This textbook is
based on the NMC Essential Skills Clusters and covers all the key clinical skills required for effective and efficient
practice in UK healthcare. The book maps the development of the student nurse in relation to clinical skill acquisition,
focusing not only on the dexterity aspects, but also on the underpinning theory and the attitudinal aspects of skill delivery.
Using a scenario-based approach, this book relates skills to 'real' people and situations. In addition to providing
instruction on how to perform clinical skills, it will also ask the students to reflect and consider how these skills and
related principles may be transferred to other situations and contexts. Above all, the authors are offering students a
friendly, interactive and visual approach to skills acquisition. Written by an experienced team of clinical skills educators at
the University of Central Lancashire, Clinical Skills provides students and lecturers with: * up-to-date theory and evidencebased practice, * scenarios and case studies, * activities to encourage reflection, * exercises for self-assessment and
skills practice, * a glossary, references and further reading.
This classic book on Hawaiian families and culture is an essential text for anyone interested in pre-American Hawaii. The
Polynesian Family System in Ka-'U, Hawai'i is a collaboration of the distinguished scholars Dr. Mary Puku and Dr. E.S.
Craighill Handy. It provides us with this fascinating review of traditional Hawaiian life. Manners and customs relating to
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birth, death, marriage, sexual practices, religious beliefs, and family relationship are all clearly described. The main
sources of information were elderly Hawaiian informants of then remote Kacu district of the island of Hawaii. This
Hawaiian history and culture book provides professional scholars and laymen a like with an unrivaled picture of traditional
Hawaiian society. Based on original work in the field with living Hawaiians, it combines research into the literature by two
authors of unusual qualifications with field work conducted under unique circumstances. This edition will be welcomed by
librarians, anthropologists, and indeed all who have a serious interest in Polynesian life.
This book helps readers pull together the knowledge andcommunication skills required for success in the consultation
components of theMRCGP exam, namely the Clinical Skills Assessment (CSA) and the ClinicalObservation Tool (COT).
Rather than learning by rote, this book promotes amethodical, step-wise approach which will enable you to easily identify
thetype of case presenting, and to work out exactly what you need to demonstratefor a successful consultation. The book
features a number of cases to test and enhance yourskills, in three formats: • 13 teaching cases– these are very detailed
cases which provide you with a great deal of supportand advice, including: suggested approaches to the consultation,
model answers,background knowledge required, and the theoretical underpinnings of theconsultation. • 20 long
cases–these build on the knowledge gained in the teaching cases and feature detailedanalysis to help you develop an
ordered, step-wise approach to data gathering,clinical management and interpersonal skills. • 15 shorter practicecases–
these help refine the skills you have learnt in working through theearlier cases. These cases come with marking schemes
and can be used eitheralone or in small groups. Once you have worked through the book and refined thismethodical
approach, you will be able to approach any consultation confident inthe knowledge that you possess the tools to
succeed. Note that this edition does not contain a DVD. The 13 video cases in the previous edition have been replaced
by teaching cases.
Barbara Jaworski addresses a number of questions that are central to research on reform in mathematics education
today. In this volume she attempts to chart critically yet honestly her own developing ideas as she undertakes a severalyear-long enquiry into mathematics teaching and gives a very personal account of her developing conceptions,
conjectures, thoughts and reflections. The author accounts for her research both genetically and biographically,
simultaneously restructuring the development of her ideas and giving a rigorous, critical and reflective account.
From the bestselling author of The Bomber Mafia: discover Malcolm Gladwell's breakthrough debut and explore the
science behind viral trends in business, marketing, and human behavior. The tipping point is that magic moment when an
idea, trend, or social behavior crosses a threshold, tips, and spreads like wildfire. Just as a single sick person can start
an epidemic of the flu, so too can a small but precisely targeted push cause a fashion trend, the popularity of a new
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product, or a drop in the crime rate. This widely acclaimed bestseller, in which Malcolm Gladwell explores and brilliantly
illuminates the tipping point phenomenon, is already changing the way people throughout the world think about selling
products and disseminating ideas. “A wonderful page-turner about a fascinating idea that should affect the way every
thinking person looks at the world.” —Michael Lewis
A pioneering examination of the folkloric qualities of the World Wide Web, e-mail, and related digital media. These
stuidies show that folk culture, sustained by a new and evolving vernacular, has been a key, since the Internet's
beginnings, to language, practice, and interaction online. Users of many sorts continue to develop the Internet as a
significant medium for generating, transmitting, documenting, and preserving folklore. In a set of new, insightful essays,
contributors Trevor J. Blank, Simon J. Bronner, Robert Dobler, Russell Frank, Gregory Hansen, Robert Glenn Howard,
Lynne S. McNeill, Elizabeth Tucker, and William Westerman showcase ways the Internet both shapes and is shaped by
folklore
Communication Skillsis an accessible textbook for nursing and healthcare students seeking to understand the concept of
communication and to develop their communication skills. Through clear explanations, case studies and activities, the
book will help you to understand the principles of communication and develop your own skills for your healthcare
practice. You will learn: * Why communication is fundamental to nursing and health care * How to communicate in
assessing, planning, providing and managing care * How to communicate in promoting health and in therapeutic
interventions * How to communicate in difficult situations * How to communicate with a diverse range of people * How
communication is used to improve patient safety This book will help you to demonstrate your communications skills and
develop your proficiency in nursing and health care. Essentialsis a series of accessible, introductory textbooks for
students in nursing, health and social care. New and forthcoming titles in the series: * Leadership * Study Skills * The
Care Process * Research and Evidence-based Practice
Biografisk fremstilling af general Carl A. Spaatz's karriere og indflydelse inden for US Army Air Force en karriere, der
sluttede som Chief of Staff i det i 1947 oprettede US Air Force
This second edition enables students to improve their communication and interpersonal skills, by way of activities,
scenarios and case studies. It is ideal for those who want to improve the quality of care they offer to their patients and
service users.
MARKETING STRATEGY, 6e, International Edition edition emphasizes teaching students to think and act like marketers. It presents strategy
from a perspective that guides strategic marketing management in the social, economic, and technological arenas in which businesses
function today--helping students develop a customer-oriented market strategy and market plan. Its practical approach to analyzing, planning,
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and implementing marketing strategies is based on the creative process involved in applying marketing concepts to the development and
implementation of marketing strategy. An emphasis on critical thinking enables students to understand the essence of how marketing
decisions fit together to create a coherent strategy. Well-grounded in developing and executing a marketing plan, the text offers a complete
planning framework, thorough marketing plan worksheets, and a comprehensive marketing plan example for students to follow.
We are now living in a world of constant change and disruption. We can either see the world as a hurdle to or a limitless resource to engage,
stimulate, and cultivate our imagination. In a globally networked world, information is getting easier and easier to access. What you actually
do with that information is the new challenge. Leaders do the thinking and others execute. Organized training is not keeping pace with the
demands of the workplace. On one hand, the shelf life of skills set is getting shorter and these may get obsolete fast. On the other hand, new
careers are spawning which were not on the horizon a couple of years back. What is the way out for a leader, an executive or even a
professional to remain relevant to workplace demands of the present as well as prepare for the future? The answer to all these questions is
The VUCA Learner: Future-proof Your Relevance. As the world grows more complex and uncertain, opportunities for people with critical
thinking, innovation and imagination are on the rise. Organizations are only as good as the people they employ. To stay relevant and grow in
this unforgiving business environment, one needs to develop a learning mindset, where continuous lifelong learning becomes a daily habit, to
let go of the old and become agile, adaptable and resilient. This book will showcase the various sources and methods for self-learning.
Whether you are a fresher or a CEO, you must develop the learner’s mindset, scan the business environment for green shoots of
opportunities, regularly conduct a skills gap analysis and use all the tools available to continuously reinvent yourself to be ready for new
episodes in career. This book is a roadmap to making you future-ready!
By studying the work of hundreds of the most original and effective business minds, the authors present a common architecture that
illuminates exceptional analysis and creative performance. 2 x 2 Thinking is characterized by a fundamental appreciation for the dynamic and
complex nature of business. The best strategists go out of their way to tackle dilemmas rather than merely solve problems. They use
opposition, creative tension, iteration and transcendence to get to the heart of issues and involve critical others in finding the best solutions.
The authors demonstrate how to apply the 2 x 2 approach to a wide range of important business challenges.
With this text, a team of authors from the University of West England provide a comprehensive overview of the culture, technologies and
history of new media and assess claims that a media and technology revolution is underway.
In this age of e-business, there is an increasing over-reliance on electronic communication and insufficient attention paid to the management
of face-to-face relationships. In this fascinating text, John Hayes addresses this significant workplace issue by examining the nature of
interpersonal skill: the goal-directed behaviours used in face-to-face interactions in order to achieve desired outcomes. He argues that
interpersonal competence is a key managerial skill which can distinguish the successful from the unsuccessful. Providing a clearly structured
and comprehensive overview of the interpersonal skills essential for effective functioning at work, this book presents a micro-skills approach
to development that can be used to improve interpersonal competence, as well as explaining, through the use of illustrations and practical
examples, how to read the actual or potential behaviour of those around us. This knowledge can then be used to guide the way in which we
relate to others as we learn to manage our relationships more effectively. This book will be ideal for practising managers and students of
business and management studies and psychology. The skills it promotes make it of great value for those in a wide range of professions
(including teachers, doctors, nurses, social workers and police officers) in their everyday working environment.
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"Peter's thoughtful model will hopefully enable future practitioners of medicine to argue against any retrograde move towards paternalism and
authoritarianism."- Jonathan Silverman, author of Skills for Communicating with Patients, from the Foreword. This inspirational guide provides
an innovative framework for understanding the consultation. It is concise, easy-to-read and highly accessible, presenting a simple and easily
remembered non-linear diagram which facilitates the understanding of this richly complex process.Inspired by the work of Balint, it beautifully
reflects the narrative of the
Values and ethics are integralto the provision, practice and delivery of patient-centred health and socialcare. This book, which is an expanded
and updated version of the 2008 title Values for Care Practice, introduces readers to theseconcepts and helps them understand how they can
apply them to becomecompassionate care professionals. The patient perspective andpatient voice are seen and heard throughout the book.
Readersare encouraged to reflect on their personal values and on those underpinninghealth and social care work and to understand how
values and ethics arearticulated in the latest Codes of Practice. The text uses activities and casestudies to enable readers to apply theory in
their practice. This book will help readers tounderstand why good caring is more than merely a practical intervention; italso requires a
personal investment and quality of character that involvesgenuine concern and respect for others.
This book offers a comprehensive account of the nature and development of political communication in Africa. In light of the growing number
of African states now turning towards democratic rule, as well as the growing utilization of information technologies in Africa, the contributors
examine topics such as: the role of social media in politics, strategic political communication, political philosophy and political communication,
Habermas in Africa, gender and political communication, image dilemma in Africa, and issues in political communication research in Africa,
and identify the frontiers for future research on political communication in Africa.
Business Psychology and Organizational Behaviour introduces principles and concepts in psychology and organizational behaviour with
emphasis on relevance and applications. Well organised and clearly written, it draws on a sound theoretical and applied base, and utilizes
real-life examples, theories, and research findings of relevance to the world of business and work. The new edition of this best-selling
textbook has been revised and updated with expanded and new material, including: proactive personality and situational theory in personality;
theory of purposeful work behaviour; emotional and social anxiety in communication; decision biases and errors; and right brain activity and
creativity, to name a few. There are numerous helpful features such as learning outcomes, chapter summaries, review questions, a glossary,
and a comprehensive bibliography. Illustrations of practice and relevant theory and research also take the reader through individual, group,
and organizational perspectives. This is an essential textbook for undergraduates and postgraduates studying psychology and organizational
behaviour. What is more, it can be profitably used on degree, diploma, professional, and short courses. It's also likely to be of interest to the
reflective practitioner in work organizations.
This book is written as a companion guide to Cases and Concepts for the new MRCGP. The aim is help readers pull together the knowledge
and communication skills required for success in the consultation components of the new MRCGP exam, namely Clinical Skills Assessment
(CSA) and Clinical Observation Tool (COT). The book does this in three ways: by demonstrating some of the required consultation skills on
the accompanying DVD, which features 13 typical consultations by identifying and teaching these skills in a further 20 case write-ups - these
offer readers an ordered, step-wise approach to data gathering, clinical management and interpersonal skills by giving candidates 15 'mock
cases' on which to practise, either alone or in small groups - these cases cover paediatric and telephone consultations, dealing with lists,
breaking bad news and home visits. The book and DVD are meant to be interactive, with some of the DVD cases being accompanied by a
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CSA marking schedule for readers to assess the candidate' s performance. Readers are asked if the doctor on the DVD: asked the right
questions, at the right time, in the right way performed the right examination correctly communicated in a precise, understandable and
sensitive manner. All Specialist Trainees in General Practice will find the book helpful: ST1s will find the DVDs 1-7 most useful ST2s will find
the 20 case write-ups useful for COT discussions ST3s preparing for the CSA will find the book essential, but are directed in particular to
DVDs 8-13 and the Mock cases for group work This book is essential for all those preparing for the new MRCGP.
The Overworld's gone silent, and the Scions are left to their own devices as they battle a renewed titanspawn offensive. But is the war
already lost? Without word from the Gods as to what's occurred, the heroes must master the powers of demigodhood, visit the World's terrae
incognitae and finally storm the Underworld itself in a desperate attempt to reach the Gods and save all that exists.
The landmark study of cultural differences across 70 nations, Cultures and Organizations helps readers look at how they think—and how they
fail to think—as members of groups. Based on decades of painstaking field research, this new edition features the latest scientific results
published in Geert Hofstede’s scholarly work Culture’s Consequences, Second Edition. Original in thought and profoundly important,
Cultures and Organizations offers vital knowledge and insight on issues that will shape the future of cultures and nations in a globalized
world.

Using a simple computational task (term frequency) to illustrate different programming styles, Exercises in Programming Style
helps readers understand the various ways of writing programs and designing systems. It is designed to be used in conjunction
with code provided on an online repository. The book complements and explains the raw code in a way that is accessible to
anyone who regularly practices the art of programming. The first edition was honored as an ACM Notable Book and praised as
"The best programming book of the decade." This new edition will retain the same presentation, but the entire book will be
upgraded to Python 3, and a new section will be added on neural network styles. The book contains 33 different styles for writing
the term frequency task. The styles are grouped into nine categories: historical, basic, function composition, objects and object
interactions, reflection and metaprogramming, adversity, data-centric, concurrency, and interactivity. The author verbalizes the
constraints in each style and explains the example programs. Each chapter first presents the constraints of the style, next shows
an example program, and then gives a detailed explanation of the code. Most chapters also have sections focusing on the use of
the style in systems design as well as sections describing the historical context in which the programming style emerged.
A pioneering neuroscientist argues that we are more than our brains To many, the brain is the seat of personal identity and
autonomy. But the way we talk about the brain is often rooted more in mystical conceptions of the soul than in scientific fact. This
blinds us to the physical realities of mental function. We ignore bodily influences on our psychology, from chemicals in the blood to
bacteria in the gut, and overlook the ways that the environment affects our behavior, via factors varying from subconscious sights
and sounds to the weather. As a result, we alternately overestimate our capacity for free will or equate brains to inorganic
machines like computers. But a brain is neither a soul nor an electrical network: it is a bodily organ, and it cannot be separated
from its surroundings. Our selves aren't just inside our heads--they're spread throughout our bodies and beyond. Only once we
come to terms with this can we grasp the true nature of our humanity.
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Marketing attempts to influence the way consumers behave. These attempts have implications for the organizations making the
attempt, the consumers they are trying to influence, and the society in which these attempts occur. We are all consumers and we
are all members of society, so consumer behavior, and attempts to influence it, are critical to all of us. This text is designed to
provide an understanding of consumer behavior. This understanding can make us better consumer, better marketers, and better
citizens. A primary purpose of this text is to provide the student with a usable, managerial understanding of consumer
behavior.-Pref.
Written by a premier author team, now including Angela Trethewey, Organizational Communication: Balancing Creativity and
Constraint draws on contemporary research to provide a lively discussion of today's organizational issues (including such topics as
identity, employee health, gender and cultural difference, and the work/life balance) while helping students to see how these
theories and concepts are relevant in everyday life.
Public Relations in India is a review of the history of Public Relations (PR) in the world and India and an in-depth critical analysis of
the value of PR as an essential feature of the management function. The key focus of this book is what PR means for India and
other developing countries in the 21st century. Building a case for citizen-centric public relations, the author argues that in India,
PR must be viewed as a development tool geared towards socioeconomic progress. This argument is backed by case studies and
practical examples of PR writing, PR concepts applicable to India and the latest techniques and gadgets used in PR practice. The
book covers topics like Internal and External PR, Satellite and International Communication and Cross-cultural Communication
and blends theoretical arguments with management case studies. The book aims to sensitize general readers as well as PR
professionals about the increasingly socially responsible role that the PR function has to play in developing nations to help in allround social uplift.
Shortlisted for the Financial Times and McKinsey Best Book of the Year Award in 2011 “A masterpiece.” —Steven D. Levitt,
coauthor of Freakonomics “Bursting with insights.” —The New York Times Book Review A pioneering urban economist presents a
myth-shattering look at the majesty and greatness of cities America is an urban nation, yet cities get a bad rap: they're dirty, poor,
unhealthy, environmentally unfriendly . . . or are they? In this revelatory book, Edward Glaeser, a leading urban economist,
declares that cities are actually the healthiest, greenest, and richest (in both cultural and economic terms) places to live. He travels
through history and around the globe to reveal the hidden workings of cities and how they bring out the best in humankind. Using
intrepid reportage, keen analysis, and cogent argument, Glaeser makes an urgent, eloquent case for the city's importance and
splendor, offering inspiring proof that the city is humanity's greatest creation and our best hope for the future.
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