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Business ObjectivesOxford University Press, USA
A collection of articles that tries to reflect the relevance of the research on
specific English. The book will be an interesting resource for students and
teachers of English, as well as for professionals who wish to learn more about
specific English.
This book discusses the relationship between pluralist economics and the case
study method of teaching, advocating the complimentary use of both to advance
economics education. Using a multi-paradigmatic philosophical frame of analysis,
the book discusses the philosophical, methodological, and practical aspects of
the case study method while drawing comparisons with those of the more
commonly used lecture method. The book also discusses pluralist economics
through the exposition of the philosophical foundations of the extant economics
schools of thought, which is the focal point of the attention and admiration of
pluralist economics. More specifically, the book discusses the major extant
schools of thought in economics – Neo-Classical Economics, New Institutional
Economics, Behavioral Economics, Austrian Economics, Post-Keynesian
Economics, Institutional Economics, Radical Economics, and Marxist
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Economics—and emphasizes that these schools of thought in economics are
equally scientific and informative, that they look at economic phenomena from
their certain paradigmatic viewpoint, and that, together, they provide a more
balanced understanding of the economic phenomenon under consideration.
Emphasizing paradigmatic diversity as the cornerstone of both the case method
and pluralist economics, the book draws the two together and makes an effective
case for their combined use. A rigorous, multi-faceted analysis of the philosophy,
methodology, and practice of economics education, this book is important for
academicians and students interested in heterodox economics, philosophy, and
education.
The last twenty-five years have witnessed an explosion in the field of leadership
education. This volume brings together leading international scholars across
disciplines to chronicle the current state of leadership education and establish a
solid foundation on which to grow the field. It encourages leadership educators to
explore and communicate more clearly the theoretical underpinnings and
conceptual assumptions on which their approaches are based. It provides a
forum for the discussion of current issues and challenges in the field and
examines the above objectives within the broader perspective of rapid changes in
technology, organizational structure, and diversity.
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With its communicative syllabus, authentic business material, and expert tips
from a leading management school, plus interactive multi-media, Business Result
helps students learn the communication skills they need for work quickly and
effectively.
This book introduces music education majors to basic instrumental pedagogy for
the instruments and ensembles most commonly found in the elementary and
secondary curricula. This text focuses on the core competencies required for
teacher certification in instrumental music. The first section of the book focuses
on essential issues for a successful instrumental program: objectives,
assessment and evaluation, motivation, administrative tasks, and recruiting and
scheduling (including block scheduling). The second section devotes a chapter to
each wind instrument plus percussion and strings, and includes troubleshooting
checklists for each instrument. The third section focuses on rehearsal techniques
from the first day through high school.
Retain the organization and key features of the original editions, including the
systematic coverage of basic language structures and skills, combining these
with new contexts, exercises, listening material, and communication activities
using North American English. Include new contexts focusing on a wide range of
international organizations and individuals, providing up-to-date content and a
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less Anglo-centric approach. Feature completely new audio recordings with
predominantly North American voices, but include a wide range of non-native
accents. Updated Teachers Books and Workbooks, plus an interactive
MutliROM, providing a flexible package for blended learning solutions, including
grammar, vocabulary, expressions, and extra listening practice.
Gives background to the business learner's world and strategies for approaching
the training task, focusing on the learner's professional knowledge and
experience. This book is suitable for teachers, trainers, and course organizers in
the field of Business English or considering a move into it.
Within 100 years of its existence, BUSINESS, for better or worse, has become the most
popular subject in higher education, sending a larger number of graduates into the
economy than any other. Ironically, the most popular discipline is also now the most
condemned. Undoubtedly, business schools are at a crossroads and under the
scanner. In How to Reform a Business School, Ashish Jaiswal meticulously
demonstrates the problems plaguing the world of business schools and brings together
the key contextual debates and concepts of foundational theory on the subject of
reforms in MBAs. Jaiswal makes a major methodological contribution to this littleexplored field by presenting a novel exploratory framework - which employs a fresh
combination of the social constructionist and implementation perspectives - to research
Page 4/25

Read Free Business Objectives Teachers Oxford
the implementation of business school reform. Jaiswal conducts a rigorous in-depth
case study of one of the most substantial curricular and pedagogical reforms in
business school history: recently undertaken by Yale School of Management. The Yale
case study illustrates the forces influencing the development of a unique integrated
MBA curriculum at an Ivy League business school and presents the factors that can
help business schools around the world in implementing a successful reform. Jaiswal
establishes how the perceived identity of a particular business school impacts upon the
way in which MBA curricula are evolving. Ashish Jaiswal presents a strong argument
against the monolithic treatment of higher education in the reform literature and urges
scholars to focus on departmental idiosyncrasies and the territorial characteristics of
subjects, particularly in the MBA where context, market and accreditation dynamics
play a vital role. How to Reform a Business School is a must read for business schools
wanting to break the shackles of the ordinary and to successfully implement an MBA
curriculum relevant in the 21st century. ADVANCE PRAISE "There is little doubt that
business schools are at a crossroads and looking for answers. Jaiswal's superbly
captured Yale School of Management's case study is a must read for business school
deans and anyone remotely connected with or interested in reforming business
education. Jaiswal meticulously lifts the dark fog surrounding the world of curricular
reforms in MBA. The business schools can definitely use How to Reform a Business
School as a manual to implement successful reforms. A very important and timely book
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for business schools. - Sue Dopson, Rhodes Trust Professor of Organisational
Behaviour, Saïd Business School, University of Oxford "MBAs have proved
extraordinarily resilient in the last decade - despite having played a role in the education
of those often held responsible for the global financial collapse. This book examines the
way Yale succeeded in breaking the mould and developing an integrated curriculum
that transcended the functional silos which still bedevil the vast majority of MBAs. If you
want to know what the future MBA looks like - read this. - Keith Grint, Professor of
Public Leadership & Management, Warwick Business School "With calls for
accountability in Higher Ed increasing, this is a timely look at a curriculum reform at
Yale's School of Management. Ashish Jaiswal's duel focus on process and
implementation of the MBA curriculum at Yale advances the study of curriculum reform
and provides a road map for practitioners. Dr. Jaiswal pulls back the curtain and lets us
see what's behind the wizardry at Yale School of Management. Given Yale's resources,
prestige and brand, their choices provide a good perspective for MBA programs around
the globe. - William J. Swinton, Director, International Business Studies, Temple
University, Japan Campus
The one-stop shop for all your Business requirements, this book provides teachers with
complete reassurance that they have everything they need to deliver AQA's GCSE
Business Studies specification. Prepare your students for the Controlled Assessment
tasks with activities and resources to help develop the skills required. Takes a practical
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approach with real-life case studies to help contextualise complex theories in a way that
is accessible to students. Complete teacher support unpacks the specification, as well
as provide guidance for teaching the Controlled Assessment. Learning Objectives are
clearly referenced to the specification let students know exactly what they need to learn
and understand in each topic.
Beginning with the reasons for carrying out action research, this guide for language
teachers can be used by them to analyse and investigate their own expertise and
develop it in a systematic way.
What is business for? Day one of a business course will tell you: it is to maximise
shareholder profit. This single idea pervades all our thinking and teaching about
business around the world but it is fundamentally wrong, Colin Mayer argues. It has had
disastrous and damaging consequences for our economies, environment, politics, and
societies. In this urgent call for reform, Prosperity challenges the fundamentals of
business thinking. It sets out a comprehensive new agenda for establishing the
corporation as a unique and powerful force for promoting economic and social
wellbeing in its fullest sense - for customers and communities, today and in the future.
First Professor and former Dean of the Säid Business School in Oxford, Mayer is a
leading figure in the global discussion about the purpose and role of the corporation. In
Prosperity, he presents a radical and carefully considered prescription for corporations,
their ownership, governance, finance, and regulation. Drawing together insights from
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business, law, economics, science, philosophy, and history, he shows how the
corporation can realize its full potential to contribute to economic and social wellbeing of
the many, not just the few. Prosperity tells us not only how to create and run successful
businesses but also how policy can get us there and fix our broken system.
Words for Working ofereix una revisió actualitzada de conceptes, competències,
habilitats comunicatives i recursos essencials per a l'aprenentatge i ús efectiu de
l'anglès professional i acadèmic a l'entorn de l'economia i l'empresa internacional. El
volum facilita als lectors el coneixement i el domini de la variació lingüística existent
dins del llenguatge especialitzat (variació intercultural, geogràfica, textual, etc.), així
com del seu funcionament en àrees de comunicació professional fonamentals en
aquest àmbit (anglès empresarial, econòmic, financer, jurídic, etc.). El seu contingut
inclou estratègies comunicatives i activitats didàctiques pràctiques tant per a la llavor
professional com per a l'estudi i la investigació en anglès dins d'aquestes disciplines en
el nou Espai Europeu d'Educació Superior.
Innovative Teaching: Best Practices from Business and Beyond for Mathematics
Teachers provides educators with new and exciting ways to introduce material and
methods to motivate and engage students by showing how some of the techniques
commonly used in the business world — and beyond — are applicable to the world of
education. It also offers educators practical advice with regard to the changing culture
of education, keeping up with technology, navigating politics at work, interacting with
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colleagues, developing leadership skills, group behavior, and gender
differences.Innovative Teaching demonstrates how the classroom environment is
similar to the marketplace. Educators, like businesses, for example, must capture and
hold the attention of their audience while competing with a constant stream of 'noise.'
With the introduction of the Internet and the wide use of social media, promoters
understand that they must not only engage their audience, but also incorporate
audience feedback into the promotional work and product or service they offer.
Innovative Teaching shows educators how to take the best practices from business —
and beyond — and recombine these resources for appropriate use in the classroom.
Intensive speaking practice for business English learners.
In a world where corporate governance scandals have become the everyday, the role
of business schools in producing the managers of today – and tomorrow – has come
into sharp focus. Today's managers and the MBAs that will follow them are in need of
an education that grounds business ethics and the overarching concerns of sustainable
development into the curriculum. As some, but by no means all, organisations are
coming to realise, bad performance in environmental protection, labour practices and
human rights is no longer a "soft" issue but one that can hit the bottom line with a
vengeance. So, what is the state of the art in teaching business sustainability
worldwide, and what teaching practices and tools are achieving successful results?
This book begins to answer these questions and more.There are many challenges
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facing educators in the field of sustainability. It is an evolving field still in its infancy as a
management discipline; and there is also the need to combat the unstated but often
underlying assumption that many environmental and social issues represent nonvalued-added effort. Teaching Business Sustainability acknowledges this problem,
while helping students explore the various ways in which the theoretical value of
business sustainability can result in valuable and value-added practical outcomes.A
wide mix of approaches is therefore indicated; while many of these are experimental
and on the leading edge of management learning, they all share an experiential (and
often a team-based) element, and attempt to bring together the theory in a way that
makes it relevant to practitioners in the field. The implication is that, whenever possible,
educators need to link the learning to the students' immediate and pressing "real-world"
realities. This applies equally to undergraduates or high-level executives. However, in
the absence of immediate examples of such realities (as may often be the case in
undergraduate settings) educators need to introduce experientially based approaches
that recreate such settings in the classroom.The book also argues the case for holistic
and interdisciplinary learning. It is clear from much of the literature on sustainability that
the concept does not easily lend itself to being pigeonholed and that it crosses many of
the functional areas of business. Indeed, it goes beyond just business learning to
encompass many fields such as ecology, engineering and biology. If students are to
move beyond the narrow perspective that conventional business studies often entail,
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they need to be introduced to the wider vision that an interdisciplinary approach
engenders.The final point that emerges from this collection is that experiential learning
of business sustainability often can, and should be, fun! Be it a heated exchange in a
case-study discussion, a role-play exercise or a hands-on student consulting project,
much experiential learning seems to excite the imagination of the students and to
release their creative juices.The 23 contributions to Teaching Business Sustainability
have been divided into three thematic groups. In the first section, 'Theory, Critique and
Ideas', the authors explore and critique some of the overarching ideas and thinking
behind the teaching of sustainability. The next section, 'Learning from Current Practice',
contains the experiences of a number of educators and the successful and leadingedge approaches that they have used. The final section then outlines tools, methods
and approaches that can be used to teach business sustainability. This last section also
serves as an introduction to a second volume – Teaching Business Sustainability Vol. 2
– which provides educators of sustainability with a series of case studies, role plays and
experiential exercises. Teaching Business Sustainability is an invaluable resource both
for educators working in a wide range of academic disciplines, looking for inspiration
and guidance on how to teach business sustainability, as well as for organisations
looking to reinvigorate internal management education programmes to factor in
corporate responsibility and sustainability issues.

This authoritative and comprehensive Handbook showcases the nature and
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benefits of a new wave in entrepreneurship education emerging as a result of
revised academicprograms developed to reflect new forms of entrepreneurship.
The new paradigm of entrepreneurship education is explored, whilst traditional
schooling in the field becomes the subject of reflection and revision. Distinctive
material on the specific content of entrepreneurship education is also provided.
It is widely agreed that the post-16 curriculum in England and Wales is
inadequate, mainly due to the successive reforms of various governments. YTS
was a reaction to problems of youth unemployment, CPVE and BTEC embraced
a 'broad' concept of vocationalism, and even with the introduction of NVQ and
GNVQ the A-level retains its gold-standard in the eyes of many. The post-16
curriculum that has emerged is hardly coherent. So how can teachers translate
an externally imposed curriculum into a meaningful learning experience for
students? Drawing on solid research in post-16 education, this book makes
explicit the nature of flaws in policy, and provides an account of how teachers
and students construct their roles. It puts forward the case for a radical
reappraisal and identifies appropriate aims and organising principles for a
post-16 curriculum for the future. Martin Bloomer is currently Dean of the Faculty
of Education at Exeter University.
Over the past quarter century, the people of the Arabian Peninsula have
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witnessed a revolutionary transformation in higher education. In 1990, there were
fewer than ten public universities that offered their Arabic-language curricula in
sex-segregated settings to national citizens only. In 2015, there are more than
one hundred public, semi-public, and private colleges and universities. Most of
these institutions are open to expatriates and national citizens; a few offer gender
integrated instruction; and the language of instruction is much more likely to be in
English than Arabic. Higher Education Revolutions in the Gulf explores the
reasons behind this dramatic growth. It examines the causes of the sharp shift in
educational practices and analyses how these new systems of higher education
are regulated, evaluating the extent to which the new universities and colleges
are improving quality. Questioning whether these educational changes can be
sustained, the book explores how the new curricula and language policies are
aligned with official visions of the future. Written by leading scholars in the field, it
draws upon their considerable experiences of teaching and doing research in the
Arabian Gulf, as well as their different disciplinary backgrounds (linguistics and
economics), to provide a holistic and historically informed account of the
emergence and viability of the Arabian Peninsula’s higher education revolutions.
Offering a comprehensive, critical assessment of education in the Gulf Arab
states, this book represents a significant contribution to the field and will be of
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interest to students and scholars of Middle East and Gulf Studies, and essential
for those focused on higher education.
Utilizing a historical and international approach, this valuable two-volume
resource makes even the more complex linguistic issues understandable for the
non-specialized reader. Containing over 500 alphabetically arranged entries and
an expansive glossary by a team of international scholars, the Encyclopedia of
Linguistics explores the varied perspectives, figures, and methodologies that
make up the field.
As we continue in an era of simultaneous innovation and commoditization,
enabled by digital technologies, managers around the world are asking
themselves "how can we both adapt to rapid changes in technology and markets,
and still make enough money to survive - and thrive?" To provide answers to
these important and urgent questions, MIT Sloan School of Management
Professor Michael Cusumano draws on nearly 30 years of research into the
practices of global corporations that have been acknowledged leaders and
benchmark setters - including Apple, Intel, Google, Microsoft, Toyota, Sony,
Panasonic, and others in a range of high-technology, services, and
manufacturing industries. These companies have also encountered major
challenges in their businesses or disruptions to their core technologies. If we look
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deeply enough, he contends, we can see the ideas that underpin the
management practices that make for great companies, and drive their strategic
evolution and innovation capabilities. From his deep knowledge of these
organizations, Cusumano distils six enduring principles that he believes have
been - in various combinations - crucial to their strategy, innovation management
practices, and ability to deal with change and uncertainty. The first two principles
- platforms (not just products), and services (especially for product firms) - are
relatively new and broader ways of thinking about strategy and business models,
based on Cusumano's latest research. The other four - capabilities (not just
strategy or positioning), the "pull" concept (not just push), economies of scope
(not just scale), and flexibility (not just efficiency) - all contribute to agility, which is
a mix of flexibility and speed. Many practices associated with these ideas, such
as dynamic capabilities, just-in-time production, iterative or prototype-driven
product development, flexible design and manufacturing, modular architectures,
and component reuse, are now commonly regarded as standard best practices.
These six enduring principles are essential in a new world dominated by
platforms and technology-enabled services.
The integration of new technology and global collaboration has undoubtedly
transformed learning in higher education from the traditional classroom setting
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into a domain of support services, academic programs, and educational products
which are made available to learners. The Handbook of Research on
Transnational Higher Education is a unique compilation of the most recent
research done by higher education professionals in the areas of policy,
governance, technology, marketing, and leadership development. This
publication succeeds in highlighting the most important strategies and policies for
professionals, policymakers, administrators, and researchers interested in higher
education management.
This book demonstrates the complementarity of educational and training
approaches to developing intercultural competence as represented by those who
work in commercial training and those who work in further and higher education.
It does so by presenting chapters of analysis and chapters describing courses in
the two sectors.
Moving beyond the narrow confines of a “how to” of innovation management,
The Business of Innovation takes a contemporary approach reflecting on the
wider, external contexts in which management decisions are made.
Business Objectives offers controlled grammar practice, systematic teaching of relevant
vocabulary, and challenging activities that encourage students to use their own business
experience. The Workbook provides challenging supplementary exercises.
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Multiple Dimensions of Teaching and Learning for Occupational Practice offers a collection of
international perspectives on work-related education and training at further/Technical and
Vocational Education and Training (TVET), higher and professional levels. The book provides
a new area of study of occupational education with tripartite dimensions concerning learning,
teaching and working. Providing space for further research and implementation possibilities,
the book offers comprehensive multidisciplinary and multi-level perspectives, giving extensive
coverage of the structure and focus of these types of programmes concerning geographical
locations and academic levels, and also drawing on perspectives from national, institutional
and individual interactions. Topics of investigations include apprenticeships, education of
occupational teachers, training of workers and entrepreneurs, and working of physicians.
Multiple Dimensions of Teaching and Learning for Occupational Practice will be vital reading
for academics in education, educationalists in the related areas of clinical practices, sports and
culture-related industries, researchers, policymakers, government officials and those from
socio-development change agencies.
A new edition of the best-selling business English course by Vicki Hollett.
As more and more universities, schools, and corporate training organizations develop
technology plans to ensure technology will directly benefit learning and achievement, the
demand is increasing for an all-inclusive, authoritative reference source on the infusion of
technology into curriculums worldwide. The Encyclopedia of Information Technology
Curriculum Integration amasses a comprehensive resource of concepts, methodologies,
models, architectures, applications, enabling technologies, and best practices for integrating
technology into the curriculum at all levels of education. Compiling 154 articles from over 125
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of the world's leading experts on information technology, this authoritative reference strives to
supply innovative research aimed at improving academic achievement, teaching and learning,
and the application of technology in schools and training environments.
This book sets out to examine the changing role of women in higher education with an
emphasis on academic and leadership issues. The scope of the book is international, with a
wide range of contributors, whose expertise spans sociology, social science, economics,
politics, public policy and linguistic studies, all of whom have a major interest in global
education. The volume examines the ways in which the leadership role and academic roles of
women in higher education are changing in the twenty first century, offering an up-to-date
policy discussion of this area. It is in some sense a sequel to the earlier volume by the same
Editor, Women as Leaders and Managers in Higher Education, but with very different
emphases. The pressures now are to respond to the demands of the technological age and to
those of the global economy. Today there are more highly qualified and experienced female
academics, and more expectation of their gaining the highest posts. Challenges still remain,
particularly in terms of the top posts, and in equal pay. The discussion of global policy issues
affecting the role of women in higher education is combined with country case studies, several
of which are comparative. Together they examine and unpack the particular situations of
women in a wide range of higher education systems, from Brazil to the US to Europe to Africa
and the Far East, noting the shift towards more flexibility, more personal choice and a greater
acceptance by society of their abilities. This volume is a useful and influential addition to
published work in this area, and is aimed at the intelligent general reader as well as the scholar
interested in this topic.
Page 18/25

Read Free Business Objectives Teachers Oxford
Designed for North American students, this special version of the Oxford Latin Course
combines the best features of both modern and traditional methods of Latin teaching, providing
an exciting, stimulating introduction and approach to Latin based on the reading of original
texts.In this four-volume North American edition, the order of declensions corresponds to
customary U.S. usage, and the spelling has been Americanized. In addition, it offers full-color
illustrations and photographs throughout Parts I and II and an expanded Teacher's Book with
translations for each part. Parts I-III (now available in hardcover editions) are built around a
narrative detailing the life of Horace, now based more closely on historical sources, which
helps students to get to know real Romans--with their daily activities, concerns, and
habits--and to develop an understanding of Roman civilization during the time of Cicero and
Augustus. Part IV (paperback) is a reader consisting of extracts from Caesar, Cicero, Catullus,
Virgil, Livy, and Ovid.The second edition of the Oxford Latin Course has been carefully
designed to maximize student interest, understanding, and competence. It features a clearer
presentation of grammar, revised narrative passages, new background sections, more
emphasis on daily life and on the role of women, a greater number and variety of exercises,
and review chapters and tests. Each chapter opens with a set of cartoons with Latin captions
that illustrate new grammar points. A Latin reading follows, with new vocabulary highlighted in
the margins and follow-up exercises that focus on reading comprehension and grammatical
analysis. A background essay in English concludes each chapter. Covering a variety of
topics--from history to food, from slavery to travel, these engaging essays present a wellrounded picture of Augustan Rome.The Oxford Latin Course, Second Edition offers today's
students and teachers an exceptionally engaging and attractive introduction to the language,
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literature, and culture of Rome--one that builds skills effectively and is exciting to use.
Bajo este título se recopilan una serie de artículos que giran todos en torno a la misma
temática, el estudio de la importancia y el impacto del English for Specific Purposes en el
contexto general de la enseñanza de la lengua inglesa.
? ????????? «???????? ??? ??????????? ?????? ? ??????????? ???? ?? ???????????
????????????» ???????????? ???????? ??? ???????????? ??????????? ?????????
??????????? ??????????????, ?????????? ?? ?????????? ??????????????, ???’?????? ?
????????????, ???????????, ?????????? ????, ? ????? ??? ???, ??? ?????????? ????????????
?? ????????? ???????????????????? ??????????. ???????? ??????????? ? ?’??? ?????? (Part
I-V), ?? ?????? ??????? ????????? ????? ?? ???????? (?????-??????????? ???????.
?????????????? ???????? ????? ?? ??????? ???????????? ?? ?????? ????????-?????????
??????????? ???????? ?? ???????? ?????? ?????? ?????????? ?????????, ?????? ??????
????????? ?????????? ?? ????????? ?????????, ?????? ??????????????????? ?????????
???????, ??? ????????? ? ??????? ??????????? ?????????? ?? ???????. ???????????
?????????? ?????? ? ?????????? ???????? ?? ?????????? ??????????? ????? ???????
???????????? ???????? ???????????.

For all undergraduate, postgraduate and school-based routes to qualified teacher
status, Learning to Teach in the Secondary School is an essential introduction to the
key skills and knowledge needed to become a secondary teacher. Underpinned by
evidence-informed practice and focussing on what you need to know to thrive in the
classroom, the eighth edition is fully updated in light of changes in the field, covers new
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topics and provides additional guidance on topics such as developing your resilience,
using digital technologies, closing the achievement gap and using data to inform your
teaching and pupil learning. The text includes a wealth of examples and tasks to
demonstrate how to successfully apply theory to practice and how to critically reflect on
and analyse your practice to maximise pupil learning. The wide range of pedagogical
features supports both school- and university-based work up to Masters level. Written
by experts in the field, the 37 concise units create unit-by-unit coverage that can be
dipped into, offering guidance on all aspects of learning to teach including: Managing
your workload Lesson planning Curriculum Motivating pupils Promoting behaviour for
learning Assessment, marking and feedback Special educational needs and disabilities
(SEND) Applying for jobs, developing as a professional and networking Learning to
Teach in the Secondary School provides practical help and guidance for many of the
situations and potential challenges you are faced with in school. The text is extended by
a companion website that includes additional information as well as specific units
covering England, Northern Ireland, Scotland and Wales. Supported by the subjectspecific titles in the Learning to Teach Subjects in the Secondary School Series, it is an
essential purchase for every aspiring secondary school teacher.
The story of Oxford University and Management Education, including the text of key
university reports on management studies in Oxford and personal sketches of major
players.
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The growth of the multinational enterprise (MNE) has led to an increasing interest in
international business strategy from scholars, professionals, and policy makers alike.
MNEs must contend with challenges in both their home and host international markets,
and increasingly uncertain conditions in the international business environment demand
superior firm-level capabilities for multinational firms to achieve and maintain
competitive advantages in the long-run. This Handbook explores the progress made in
international business strategy theory and practice in the last few decades. Written by
an international team of leading experts, it captures the differences in motivations and
decision-making processes between smaller and larger firms, private, family, and state
owned firms, and emerging or developed market multinationals. It elaborates on the
links between international strategy and the social responsibilities of the firm in its
various host market contexts, including the deployment of effective and ethical human
resource practices in international markets. Most importantly, it lays out how the classic
principles of international competitive strategy are transformed in today's markets, in
great part due to digitalization, and provides suggestions on how MNEs can develop
international business strategies to respond to these transformations. The implications
of these discussions for strategy and practice are becoming ever more profound. This
Handbook will prove a valuable resource for both international business scholars and
practitioners.
Looking at the question of how firms can compete in a global environment, the authors
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examine the issues considered central to the study of strategic management in a global
context. They deal with a diverse set of important strategic topics by integrating
research with practical examples and case studies.
What is strategy? For many it is the application of a theory, model or framework. In this
book Spender develops a different creative approach. Emphasizing that firms face
uncertainties and unknowns (knowledge gaps) he argues that the core of strategic
thinking and processes rests on the organization's leaders developing newly imagined
solutions to the opportunities that these uncertainties open up. Drawing on a wide
range of ideas from strategy, economics, entrepreneurship and philosophy he stresses
the importance of judgment in strategy, and argues that a key element of the
entrepreneur and executive's task is to engage chosen uncertainties, develop a
language to express and explain the firm's particular business model for dealing with
these, and thus create innovation and value. At the same time he shows how the
language the strategist creates to do this gives the firm identity and purpose, and
communicates this to its members, stakeholders, and customers. In an accessible and
engaging style Spender introduces these ideas, and reviews the strategy tools currently
available from consultants and academics. Throughout he stresses the uncertainties or
knowledge absences that pervade business and make effective strategizing both
necessary and valuable. He outlines a structured practice that managers and
consultants might chose to follow, not a theory. With appendices on casework, teaching
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strategy, current strategy texts, and further reading this book makes an important
contribution to our understanding of the field and practice of strategy, opening up new
approaches for managers, consultants, strategy teachers and students.
This book is a compilation of tools, techniques and frameworks for use in the field of
entrepreneurship and innovation (E&I) education. Developed and honed over the past
two decades, these teaching approaches are combined with well-versed practical
insight. As professors know all too well, the human brain cannot articulate more than
three or four dimensions of a problem without the aid of what could be referred to as
checklists for thinking: frameworks (visual or otherwise) that help students think in
terms of multiple variables affecting a problem. Entrepreneurship and Innovation
Education provides a toolbox of more than 50 frameworks for analyzing
entrepreneurship and innovation problems, and for enabling effective decision-making.
It is a useful guide for professors and students alike who are looking for an overview of
available tools, methods and approaches to actively learn how to go from the visionary
idea to the market.
CIMA Exam Practice Kits consolidate learning by providing an extensive bank of
practice questions. Each solution provides an in depth analysis of the correct answer
and highlights why the alternatives are incorrect. CIMA Exam Practice Kits are ideal for
students studying independently or attending a tutored revision course. It supplements
the Official CIMA Study Systems and CIMA Revision Cards with a wealth of additional
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questions and material focused purely on applying what has been learnt to passing the
exam. CIMA Exam Practice Kits help students prepare with confidence for exam day,
and to pass the new syllabus first time. * Helps CIMA students to prepare and pass the
new syllabus first time * Practice applying and displaying knowledge so CIMA
examiners can award you marks * Provides worked answers to fully explain the correct
answer, and analysis of incorrect answers - helping CIMA students avoid common
pitfalls
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